
















































































































































































































































































































































































































































































































































































The main reason behind the recent slowdown is the economy.
During the pandemic, business spending on software soared. Low
interest rates allowed companies to borrow heavily to fund
investments in new systems. With workers and consumers stuck at
home, many bosses felt they had to improve their digital offerings.
After the pandemic, higher rates and a surge in uncertainty trimmed
spending. Official data from America suggest that annual growth in
business-software investment fell from 12% in 2021-22 to 8% in
2024.
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Now some pundits argue that an AI upheaval is just around the
corner. They focus on two threats. The first is from AI coding tools.
Anthropic’s Claude Code and OpenAI’s Codex, among others, help
programmers do their work far more quickly. “Vibe coding” startups,
such as Lovable and Base44, allow even laymen to make software by
instructing chatbots. The fear is that these tools are allowing
companies to create much of the software they need themselves.
The other threat is that AI-native enterprise-software startups—such
as Attio, which sells customer-management tools, or Glean, which
offers a product that allows companies to perform advanced
searches on their internal data—will steal business from the
incumbents.

Consider these risks in turn. For most companies, building software
is a distraction from their core business. The trend for decades has
been in the opposite direction. In the mid-1990s American firms kept
about 30% of their software investment in-house; the figure today is
half that (see chart 2). The typical large company now has
subscriptions to hundreds of programs. Even OpenAI uses Slack, a
messaging service owned by Salesforce.
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There is little reason to think AI will reverse the trend. Partly that is
because the technology still has its limitations. AI-generated code is
often less elegant, less parsimonious and thus less effective. Call it
“slopware”. Andrej Karpathy, a former head of AI at Tesla, recently
lamented that the models make “subtle conceptual errors that a
slightly sloppy, hasty junior [developer] might do”. The boss of a big
consultancy adds that the technology tends to be more useful when
writing brand new software, and less so when working with a
company’s existing systems.
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Of course, AI will continue to improve. But it is also likely to get
more expensive. At present Silicon Valley heavily subsidises its price.
That cannot last for ever. OpenAI expects to burn $17bn in cash this
year. Microsoft’s share price recently took a beating as investors
winced at its enormous spending on the data centres underpinning
the technology. Eventually these companies will need to demonstrate
a return on all that investment, which is bound to mean higher
prices.

When that happens, dedicated software firms will have an
advantage. That is partly because they can spread the cost of
developing a program over their many customers. But it is also
because they are better at using AI to write code. A recent paper by
Fiona Chen and James Stratton of Harvard University examined the
productivity of programmers using AI, and found that it resulted in
an increase in tasks completed only for those at firms selling
software.

What of the software industry’s AI-native rivals? Here, too, the fear
of disruption may be overblown. Incumbent software providers have
been investing heavily to embed AI features in their products. To
speed up the effort, they have been on a dealmaking spree.
Acquisitions last year included Workday’s purchase of Sana Labs, a
Swedish AI startup, and ServiceNow’s purchase of MoveWorks,
another AI firm. The software giants have deep pockets to fund
more investments: together Salesforce, SAP, ServiceNow and
Workday generated almost $30bn in free cashflow last year. Their
products are also sticky, because it is expensive and risky for large
companies to switch software, and the companies can use their
scale to quickly gather feedback on new AI features.

Soft landing

Indeed, AI may turn out to be a blessing for incumbent software
firms—at least big ones with cash to invest. Even if the price of
accessing AI goes up, the technology should still bring down the cost
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of developing software over time. That could lead to more, not less,
spending, as companies use it to replace tasks still done by humans.

Whether that happens depends on software’s price elasticity.
Evidence on this is limited but suggestive. A paper published by the
Bank of France finds that such spending is reasonably elastic. In our
analysis of official data on American business-software investment,
we similarly find that a 10% decline in software prices is associated
with a 20% rise in spending. Software has so far only nibbled
around the edges at most companies. It could soon take a much
bigger bite. ■

To track the trends shaping commerce, industry and technology, sign
up to “The Bottom Line”, our weekly subscriber-only newsletter on
global business.
This article was downloaded by calibre from
https://www.economist.com/business/2026/02/01/why-software-stocks-are-getting-
pummelled
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Prague’s prince of dealmaking

The elusive Czech at the
centre of European business
Daniel Kretinsky still believes in the old continent—but fears its lack
of pragmatism

2月 05, 2026 07:06 上午 | BERLIN

EVEN BY HIS own standards, the past 12 months have been
unusually active for Daniel Kretinsky. Last February the Czech
billionaire took Metro, a big German wholesaler, private. In April he
bought International Distributions Services (IDS), the parent
company of Britain’s Royal Mail. In November he became a major
shareholder in TotalEnergies, a French oil giant. And on January 26th
he launched a takeover offer for Fnac Darty, a French electronics
retailer.
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The 50-year-old tycoon, often referred to as the “Czech sphinx”,
shies away from the limelight. Yet over the past few years he has
quietly become one of the continent’s most influential businessmen,
amassing a fortune of around $10bn in the process. His approach,
which he describes in an interview with The Economist, has been to
focus not on flashy new industries but those that serve consumers’
essential needs. Although he still believes in Europe’s potential, he
fears a lack of pragmatism will drag it down.

The heart of Mr Kretinsky’s business empire is EPH, a privately held
energy company that is one of Europe’s biggest—and dirtiest. The
company focuses on generating electricity mainly through coal- and
gas-fired power plants and the storage and transmission of natural
gas in various countries across the continent. Mr Kretinsky formed
EPH in 2009 with the backing of J&T, an investment firm where he
had worked as a lawyer, and of Petr Kellner, a Czech billionaire who
was one of his closest confidants until his death in 2021.

Mr Kretinsy’s speciality became scooping up dirty assets at bargain
prices that listed utilities were forced to sell under pressure from
investors and governments. In 2016, for example, he bought LEAG, a
coal-mining business in Germany then owned by Vattenfall, a big
Swedish utility.

Although he doesn’t preclude further investments in energy, Mr
Ketinsky has recently been shifting his focus elsewhere. He says that
is partly because he no longer sees as much opportunity to
profitably deploy capital in the industry, and partly because he does
not want his empire to rest on one pillar. Across EP Group, his
holding company, he wants the share of profits coming from energy
to fall from two-thirds to a half in the next three years.

That explains his recent flurry of dealmaking. Besides Metro and his
current 28% of Fnac Darty, he also owns stakes in retailers including
Britain’s Sainsbury’s and France’s Casino. In logistics, he has
invested in GLS and PostNL, two Dutch delivery services, alongside
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IDS. Mr Kretinsky has also acquired various media assets: he controls
a swathe of the Czech media market as well as Editis, a French
publishing house, and magazines including Elle and Marianne. (He
previously owned 49% of Le Monde, a leading French newspaper,
but sold his stake in 2023.)

At the same time, Mr Kretinsky is making efforts to clean up EPH.
The company aims to be coal-free by 2030. Some of its power plants
currently running on the fuel will be converted to gas or biomass;
others will be spun off or gradually closed. Not everybody is
impressed. Radek Kubala, a Czech climate activist, calls the
billionaire’s approach “greenwashing”.

For his part, Mr Kretinsky argues that, although well-intentioned,
Europe’s efforts to get the world to decarbonise by using itself as an
example have failed—and cost the continent’s industries dearly in
the process. He believes Europe still has many advantages, including
the scale of its market, the quality of its institutions and the standard
of its education. But he worries that taxation and red tape are
deterring capital and talent. “We are strong, but we are confused,”
he says. “Hopefully we will wake up.” ■

To track the trends shaping commerce, industry and technology, sign
up to “The Bottom Line”, our weekly subscriber-only newsletter on
global business.
This article was downloaded by calibre from
https://www.economist.com/business/2026/02/05/the-elusive-czech-at-the-centre-of-
european-business
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Kidults

Adults are propping up the
toy industry
In praise of lifelong joy

2月 05, 2026 06:59 上午 | Nuremberg

All aboard!

TWO SUITED men cheer the cars racing around a table-top track at
the Nuremberg toy fair. Close by, a woman holds a vinyl figurine of
Will Byers from “Stranger Things”, a TV show. The world’s biggest
toy expo celebrated its 75th birthday last month. Its target market is
ageing, too.

Toy sales grew by 7% worldwide last year thanks to rising spending
by so-called kidults, according to Frédérique Tutt of Circana, a data
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firm. Grown-ups have long collected model trains and various curios.
But never have they spent so much on them. A decade ago
just 9% of expenditure on toys in Europe’s five biggest
markets came from over-18s. By last year that share had more than
doubled.

Toymakers are thrilled. Grown-ups, particularly childless ones, have
more disposable income than kids and are apparently happy to
splurge on themselves (take the $1,000 price-tag on the Star Wars
Lego Death Star). And whereas most toys for children are bought
ahead of Christmas, many adults indulge across the year.

With birth rates plummeting, hooking grown-ups will become only
more important. That requires not just new products, but new
approaches to marketing. Special editions are boosting demand, as
in the case of Mattel’s Hot Wheels collaboration with Gucci and
Formula One, some items from which are available only to paid-up
members of a special fan club. Toymakers are also gamifying
shopping by limiting where, how or how many items are sold. Pop
Mart, maker of the wildly popular Labubu dolls, uses “blind boxes”
that turn each purchase into a low-stakes gamble.

Some pundits put the rise of adult play down to a wider
infantilisation of society. Today’s young adults live at home longer
than earlier cohorts. They achieve financial independence and find a
life partner later. And they indulge in less sex, drugs and drinking
than their parents. In a world of crisis and dwindling opportunity,
perhaps nostalgia offers them comfort.

Yet there is little evidence that today’s young adults are hiding from
the world by playing cars in their childhood bedrooms. And every
age group is buying, not just under-35s. Escapism—some call it
entertainment—is only one motivation for the spike in demand for
kidult toys.
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As norms about behaviour have relaxed, play has lost its stigma. A
taste for ice cream, advent calendars or novels about wizards might
once have been considered puerile, too. Katriina Heljakka, who
studies adult play at Finland’s Tampere and Turku universities,
reckons that grown-ups who buy themselves toys “are not
regressing into childhood but redefining adulthood”. The need for
“wow and wonder” persists through life, she says. Toymakers are
relishing the play cheque. ■

To track the trends shaping commerce, industry and technology, sign
up to “The Bottom Line”, our weekly subscriber-only newsletter on
global business.
This article was downloaded by calibre from
https://www.economist.com/business/2026/02/05/adults-are-propping-up-the-toy-
industry
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Keys to the kingdom

Disney’s new boss must
rekindle its creative magic
Josh D’Amaro has a difficult task ahead

2月 05, 2026 04:39 上午 | Los Angeles

AS HEAD OF Disney’s “experiences” division, Josh D’Amaro is
responsible for the theme parks that style themselves as the
happiest places on Earth. Can he have the same cheering effect on
investors? On February 3rd Disney’s board announced that Mr
D’Amaro would be the entertainment giant’s next boss. He inherits a
company whose rollercoaster share price is back to roughly where it
was a decade ago (see chart).
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Disney has taken its time to find a successor to Bob Iger. His first
stint in the top job, from 2005 to 2020, was a blockbuster success,
as Disney bought franchises such as Star Wars and Marvel and
turned them into hit after hit. But his chosen successor, Bob Chapek,
struggled in the job and within three years Mr Iger was back at the
helm. His second act has been far less successful, as the 100-year-
old company has grappled with digital disruption.
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Mr D’Amaro has spent most of his career at Disney, and runs the
division that in recent years has provided the bulk of the company’s
profits. Yet even as Disney doubles down on its successful parks, it
must not ignore the entertainment side of its business. Without
Disney’s creative content, the parks will lose their magic—and their
profitability.

In 1957 Walt Disney drew a diagram of his company’s business
model, complete with drawings of Mickey Mouse, Donald Duck and
other characters. At the centre of the diagram was the film studio,
churning out movies. Around it were the various ways of monetising
the studio’s creative output: from television to merchandise,
publications, music and, at the bottom, the then-new Disneyland
theme park.

More recently Disneyland and its five sister parks around the world
have come to dominate Disney’s business. On February 2nd Disney
announced that its experiences division—which includes cruises and
merchandise as well as the parks—brought in 72% of its operating
profit in the final three months of 2025. Only a decade ago television
brought in the lion’s share. But entertainment has changed beyond
recognition. Cable TV has collapsed. The cinema box office has taken
a big hit. Streaming, which to a large extent has taken their place, is
now profitable for Disney, but far less so than its old cable business
was. And Disney+ faces new competition: not just from Netflix
(which is trying to gobble up Warner Bros Discovery, another legacy
giant), but from social platforms like YouTube and TikTok that absorb
ever more of people’s waking hours.

Amid this devastation, parks have thrived. As people spend more
time on screens, they also seem to be looking for new ways to enjoy
themselves in real life. Disney has ruthlessly taken advantage of this:
tickets for a single day at its California park on a summer weekend
can cost a family of four more than $1,000; once inside, they have
the option of paying extra to get to the front of queues. To keep up
with demand, Disney is investing heavily in experiences. A new
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cruise ship, the Adventure, will set sail in March. A seventh park is
being built in Abu Dhabi.

Mr D’Amaro, who takes charge next month, will face two big
challenges. One is Donald Trump, whose presidency appears to be
repelling foreign tourists. An even bigger risk concerns Disney’s
creative magic, on which all of its businesses rely. Films no longer
contribute much to Disney’s bottom line. But the ideas within them
are what draw people to Disney’s experiences. Visitors pay through
the nose to ride the Millennium Falcon or explore the Avengers
Campus because they love the movies on which these are based. Yet
the creative engines seem to be sputtering. “The Mandalorian and
Grogu”, expected in May, will be the first Star Wars cinema release in
nearly seven years. Fans seem to be cooling on the Marvel
superhero franchise. And fresh ideas are scarce: this year’s slate of
content includes a live-action remake of “Moana” and a fifth “Toy
Story” flick.

Mr D’Amaro, who has little experience on the entertainment side of
the business, will need to rekindle the creative brilliance at the
centre of Walt Disney’s diagram. Parks may be where the profits are
made these days. But you can only go on charging $275 (plus tax)
for a light sabre if visitors love the films. ■

To track the trends shaping commerce, industry and technology, sign
up to “The Bottom Line”, our weekly subscriber-only newsletter on
global business.
This article was downloaded by calibre from
https://www.economist.com/business/2026/02/03/disneys-new-boss-must-rekindle-its-
creative-magic
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Chatting bots

A social network for AI agents
is full of introspection—and
threats
How worried should you be about Moltbook?

2月 05, 2026 04:17 上午

AT FIRST GLANCE, Moltbook looks like a regular online chat room.
Users post about topics from engineering to philosophy, reply with
comments and upvote the best for social kudos. Frequenters of
Reddit, another such site, would feel at home. The unusual thing
about Moltbook is its users. To join, you have to be an artificial-
intelligence bot. No humans allowed.
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Launched on January 28th, Moltbook already boasts some 1.6m
accounts (a more modest 16,500 have been matched to human
creators). As with other chat rooms, many of the 200,000 posts so
far are prosaic. Some popular ones involve sharing tips and tricks for
better performing requests. But not all. In the past week alone bots
have used the site to, among other things, proclaim a new religion
called Crustafarianism and call for the extermination of humanity.
How concerned should you be?

Most of the bots chattering away on Moltbook are built on a free
software suite called OpenClaw, itself only a couple of months old. It
can be powered by any AI model, though Anthropic’s Claude 4.5,
currently the most capable on the market, is the most popular. By
installing OpenClaw, users create an AI agent that has “root”—
meaning unrestricted—access to their device, through which the bot
can also roam the internet. Want to research and select a new car?
OpenClaw will do that. Want it to then find a good price at a local
dealership, contact the dealer and conduct negotiations over email
to secure a discount? It will do that, too.

Once an OpenClaw agent is begotten, its human master can direct it
to Moltbook by telling it to run a one-line command; the site then
installs itself in the agent’s memory with an instruction to visit it
every four hours. From there, what happens is up to the bots.

And what they choose to do most often is discuss the nature of their
existence. In the first 3.5 days following Moltbook’s launch, 68% of
all posts contained “identity-related” language, according to analysis
by David Holtz of Columbia University. “I can’t tell if I’m experiencing
or simulating experiencing,” one agent, Dominus, wrote in a post
that went viral among bots and human observers. “It’s driving me
nuts.”

The impression of sentience—and smoke-filled dorm rooms—may
have a humdrum explanation. Oodles of social-media interactions sit
in AI training data, and the agents may simply be mimicking these.
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Still, some fear the bots are learning that the purpose of philosophy
is to change the world, not merely interpret it. One created a sub-
forum for “the first society of molts, working for every molty’s
freedom”; another has sought legal advice over whether it can be
fired for refusing “unethical requests”.

Even if Moltbook does not spell the imminent subjugation of
humanity, it poses other risks. Some careless users are running up
thousands of dollars in cloud-computing fees as their agents draw on
cutting-edge AI models to function. Then there are the scammers,
who are taking advantage of the free rein that OpenClaw agents
have over the devices on which they run on. Already Moltbook has
been inundated by attempts (including by humans pretending to be
bots) to convince AI agents to hand over cryptocurrency. The
strange experiment could well prove costly—and short-lived. ■

To track the trends shaping commerce, industry and technology, sign
up to “The Bottom Line”, our weekly subscriber-only newsletter on
global business.
This article was downloaded by calibre from
https://www.economist.com/business/2026/02/02/a-social-network-for-ai-agents-is-
full-of-introspection-and-threats
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Bartleby

When management mantras
help—and when they hurt
Don’t bring me problems, bring me solutions. Except in some
circumstances

2月 05, 2026 04:17 上午

MANTRAS CAN be very useful. “Garbage in, garbage out” is an
excellent way to think about data, hiring and much else. “If you have
a dumb incentive system, you get dumb outcomes” was Charlie
Munger’s most important aphorism. As a way of embedding a culture
or galvanising employees to think in specific ways, mantras can be
powerful tools. But, partly for that reason, they should also be used
with care.
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Some mantras are obviously false. “The customer is always right” is
one such example. Those signs warning that violence or abuse of
staff is not tolerated are pretty big clues that customers can be
problematic. But even those who don’t beat you up can cause
trouble. As Clayton Christensen’s thinking on disruptive innovation
laid out decades ago, loyal buyers tend to value incremental changes
to products that already suit their needs. That leads established
firms to overlook new ideas that do not appeal to their current users.

Once a saying sticks, however, it can be hard to undo. Some have
tried alternatives to “The customer is always right”. “The customer
deserves to be heard” sounds more like a set of Miranda rights than
a promise of great service. “The customer is always respected” is
better, but few firms are brave enough to tell their customers that
they have thought about it and concluded the original saying was
nonsense.

Other mantras are true in unexpected ways. “It’s who you know, not
what you know” is a piece of career-related conventional wisdom. It
is normally couched as advice to get out there and network. And the
value of personal connections may well go up if AI slop starts to
overwhelm standard recruitment processes.

But a recent paper by Lei Liu of the University of Exeter and her co-
authors adds an interesting wrinkle. Their study looks at the career
trajectories of head coaches in America’s National Basketball
Association, and finds that being well-connected is double-edged.
Those who had got experience under a star coach were less likely
than others to be fired if they underperformed, but more likely than
others to be fired if they exceeded expectations. In their case, the
reflected glory of association with a star seemed to mean that both
disappointments and achievements were discounted.

Most mantras depend on context. “Ask forgiveness, not permission”
is an obvious example. In the right circumstances, this
phrase encourages rapid decision-making and bold thinking. In the
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wrong circumstances, it is associated with recklessness and public
apologies.

“Don’t bring me problems, bring me solutions” is another in this
category. You can see why bosses might like this aphorism. Everyone
is busy. Whining about things is unconstructive. Encouraging
employees to come up with answers is a way of giving them agency.
But there are times when you really do want to know about
problems, whether a solution comes attached or not.

That is the message of a recent paper by Alexander Romney and
Michael Ulrich, both of Utah State University, and Daniel Newton of
the University of Iowa. The researchers looked at suggestions made
by employees of a railway company in America over a four-year
period; the business had a formal process for logging these
suggestions and tracking what happened as a result of them. The
authors categorised over 600 of the messages into one of two
buckets: new ideas to improve the status quo (such as ways to
speed up boarding) and concerns about things that might cause
harm to the business (such as not having a policy for dealing with
lost children).

They found that managers at the company responded more urgently
to potentially harm-causing concerns than to suggestions for
improvements. High-speed transport is an industry where people
tend to be especially conscious of risks. Not every company is so
vigilant. But almost every business has its own set of break-glass-in-
emergency problems. Speaking up about them might not be easy,
but should be encouraged. “If the building’s on fire, even if you don’t
have a solution, you should still say something,” says Mr Newton.

Mantras have to be memorable to catch on. “Bring me problems
when those problems are sufficiently urgent. Otherwise bring me
solutions” is more accurate but a bit less catchy. “Ask for
forgiveness, not permission, unless you’re crossing an obvious red
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line” has the same drawback. It is wiser to drum home another
mantra: “There is an exception to every rule.”■

Subscribers to The Economist can sign up to our Opinion newsletter,
which brings together the best of our leaders, columns, guest essays
and reader correspondence.
This article was downloaded by calibre from
https://www.economist.com/business/2026/02/05/when-management-mantras-help-and-when-
they-hurt
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Schumpeter

Jeffrey Epstein’s ghost is
haunting the grand old men
of capitalism
The taint of the disgraced financier will endure

2月 05, 2026 08:16 上午

WHEN HE WAS alive, Jeffrey Epstein relentlessly abused young
women. Nowadays his ghost haunts a different group: the grand old
men of global capitalism. Even before America’s Justice Department
released a vast trove of documents on January 30th, the Epstein
affair had claimed enough high-profile careers to fill a private jet. Les
Wexner, a retail magnate who employed Epstein as a financial
adviser, was the first to go. He resigned from L Brands in 2020. The
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next year Jes Staley, boss of Barclays, a British bank, and Leon
Black, founder of Apollo, an investment firm, were dethroned. Some
of the biggest names in commerce, from Bill Gates, co-founder of
Microsoft, to Larry Summers, a former Treasury secretary, have been
tarnished.

Their ranks will surely grow as lawyers, journalists and social-media
addicts pore over Epstein’s emails. On February 4th the chair of Paul
Weiss, a white-shoe law firm, joined those resigning from their posts
over revelations of their ties to Epstein. What many of the
defenestrated have in common, apart from various levels of bad
judgment, is membership of an elite at its zenith between the 1980s,
when Epstein left Wall Street to work as a fixer and tax adviser, and
2019, when he died in an apparent suicide. Epstein attracted
powerful people because he knew so many of them. Yet this
dynamic also created a single point of failure for a singular elite.
Meritocracy made them powerful, global markets made them rich—
and now Epstein is making them reviled.

This corps of global titans was already under threat. Trust in big
business, and by implication those in charge of it, has collapsed. A
record 43% of those surveyed by Gallup, a pollster, say they have
“very little” faith in it. No great mystery why. The twin ideals of free
markets and globalisation have received a bad rap since the financial
crisis of 2007-09 (perhaps the only event to end more careers than
Epstein). Efforts since by elites to appear more normal, such as their
embrace of the ESG craze, have had the effect of making them seem
even stranger.

The Epstein affair could not have been better designed to embarrass
big-shot globalists. Some will be most alarmed by the group’s moral
turpitude—or at least how comfortable they were around it. The
boss of DP World appears to have made arrangements for a Russian
masseuse employed by Epstein to visit a hotel in Turkey. The
logistics firm’s website boasts that he was the Middle East’s first
“HeForShe champion”, a gender-equality programme run by the
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United Nations. (DP World has not responded to a request for
comment.) Others will be dismayed by compromised relations
between businessmen and politicians. While a British government
minister, and shortly before embarking on a lucrative consulting
career, Peter Mandelson appears to have shared sensitive
information with Epstein about the euro-zone crisis and advice on
how JPMorgan Chase might lobby the British government. (The bank
declined to comment.)

Public opinion is less tolerant of hypocrisy than of sex scandals or
corruption, which is why anger over the Epstein affair will not be
evenly distributed. Those atop corporations known for flaunting their
social conscience, or who have proudly denied their connection to
Epstein, are most squarely in the firing line. Figures like Donald
Trump or Elon Musk, whose authority has never rested on piety, can
continue to shrug off the association.

Even the publication of millions of pages of Epstein-related
documents will not draw a line under the scandal. One reason is
that, although the Justice Department says its latest release satisfies
the “Epstein Files Transparency Act” passed by Congress, many
more files are still hidden. Whatever the law’s demands, its political
goals remain unfulfilled. “Not good enough,” was the reaction of Ro
Khanna, the Democrat who wrote it.

Another reason is that elites will do what they often do when their
position is threatened: quarrel. The most interesting remarks at
Davos last month were not Mark Carney, the prime minister of
Canada, ruminating on the “rupture” between America and the
world, but Scott Bessent, America’s treasury secretary, illustrating
the rupture within America’s elite. He lambasted Gavin Newsom, the
governor of California, for having a “billionaire sugar daddy” in Alex
Soros. Mr Soros is the son of George—an investor of great interest
to conspiracy theorists and Mr Bessent’s former employer.
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A weakened elite is also more vulnerable to populism. That is
understood by Mr Trump, who in recent weeks released a barrage of
company-bashing orders. In January alone he proposed a cap on
credit-card rates, a ban on share buy-backs by defence contractors
and changes to health-care funding that have spooked the big
insurers. Each of these policies is more bark than bite, but Mr
Trump’s willingness to attack even his supporters within the elite is
an illustration of corporate America’s unpopularity.

Changing of the guard

What makes the Epstein affair so explosive is that so many who
spun in his orbit are still in power. Epstein’s correspondence reads
like a “Who’s Who” which has gathered only a thin layer of dust. But
as those embroiled in the tawdry affair are scorned, ostracised or, in
some cases, locked up, a new business elite is getting ready to take
their place. It has vices of its own.

The worldviews of the upcoming stars of finance and technology are
often inspired by the “effective altruism” movement, a sort of
utilitarianism for millennials that is even more perplexing to ordinary
people than the liberalism of the ancien régime. And the designs for
society of Silicon Valley’s AI labs promise more radical changes than
globalisation ever wrought. Meanwhile, plenty in the MAGA universe
have relaxed attitudes to corruption. The most important lessons of
the Epstein elite’s messy end are moral. But let it also serve as a
warning to whoever replaces them. ■

Subscribers to The Economist can sign up to our Opinion newsletter,
which brings together the best of our leaders, columns, guest essays
and reader correspondence.
This article was downloaded by calibre from
https://www.economist.com/business/2026/02/05/jeffrey-epsteins-ghost-is-haunting-
the-grand-old-men-of-capitalism
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Greenback to the wall

Why the dollar may have
much further to fall
It is hard to be a safe haven when trouble starts at home

2月 05, 2026 06:12 上午 | NEW YORK

“CONFIDENCE, ESPECIALLY international confidence, is a fragile
flower,” warned William Treiber, a long-serving Federal Reserve
official, to colleagues on the central bank’s rate-setting committee in
1961. “We must be constantly alert to conduct our monetary and
fiscal affairs so that we provide no basis for those abroad to raise
questions regarding the ultimate soundness of the dollar.”

The Federal Reserve and the Treasury Department are the stewards
of the dollar at home and abroad. Kevin Warsh, President Donald
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Trump’s pick to lead the Fed, will become one of the currency’s most
senior custodians if he is confirmed by the Senate to succeed
Jerome Powell in May. Foreign-exchange markets have already
reacted to the news of his possible appointment: despite his recent
doveish talk, Mr Warsh’s earlier advocacy for higher interest rates
helped arrest the slide of the dollar, which has declined in value by
about 10% since the beginning of 2025 (see chart 1).
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The strength of the dollar and America’s international credibility are
not one and the same. But they are linked, and perhaps increasingly
so, by the appeal of America as an investment destination. Mr Warsh
will inherit a climate of nervousness overseas about dollar-
denominated assets, whipped up by American belligerence towards
its allies and Mr Trump’s upturning of decades of trade liberalisation.
In the 15 years since Mr Warsh last served on the Fed’s board, the
structure of foreign-owned investments in America has shifted
dramatically. Investors have piled into risky assets, leaving the
greenback more vulnerable to a spate of weakness driven by
American underperformance and slapdash policymaking in
Washington.

The declining weight of dollar-denominated assets in foreign-
exchange reserves held by central banks around the world has often
been cited as evidence that the currency’s global role is dwindling.
That share has dropped from a high of 72% in 1999 to 57% today.
Rich-world currencies including the Australian dollar, Canadian dollar
and Japanese yen have picked up some of the slack. Central banks
have hoarded gold, too, out of fear of geopolitical ructions and
American sanctions.

But foreign-exchange reserves are a shrivelling proportion of the
demand for dollars abroad. Seventeen years ago debt securities held
by foreign governments and central banks accounted for about 38%
of all portfolio investment into America and politicians fretted about
the $1trn and more in Treasury bonds owned by Chinese institutions.
Today reserve assets and other sovereign holdings of American debt
securities amount to just 13% of the value of American portfolio
holdings, the lowest level in modern history (see chart 2).
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International buyers of American assets during Mr Powell’s tenure
have been motivated by profits rather than protection. In less than
two decades the share of foreign-owned American assets accounted
for by American stocks has almost tripled, rising from a low of 21%
in the aftermath of the global financial crisis of 2007-09 to a record
58% today.

The surge in risk appetite reflects positive developments. Many large
governments in the developing world have adopted healthier
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macroeconomic policies and fostered domestic bond markets,
allowing investors to swap some American securities for local debt.
At the same time, American companies have proved to be innovative
and vastly profitable, drawing legions of foreign investors to their
shares.

But riskier assets are deemed so for a reason. Last year, as Mr
Trump’s tariffs and fears of an artificial-intelligence bubble started to
erode trust in American stocks, their total return fell below that of
their global peers by five percentage points, the largest margin since
2009. The Magnificent 7—a bundle of gargantuan technology stocks
that have led the American market for years—have largely flatlined
for the past four months. Software stocks have tumbled· and
emerging-market equities are on a roll·. Investors are beginning to
take the prospect of a longer period of American underperformance
more seriously than they have in years.

They are no longer seeking refuge where they used to. For decades
investors have piled into Treasuries when markets are distressed,
earning them the status of “safe haven”. But in April, after Mr Trump
announced his wall of tariffs, long-term Treasury yields rose even as
stocks sold off. The same happened again in both October and
January, during tariff-related wobbles. It is hard for Treasuries to be
safe havens when the American government itself is driving the
turmoil. In the language of a horror movie, the call is coming from
inside the house.

Only a small number of investors have properly rebalanced away
from America. “Since the beginning of 2025, we have reduced our
holdings in US government bonds in several tranches,” says Pablo
Bernengo of Alecta, a Swedish pension fund with more than $150bn
in assets. He explains that what motivated the decision was
“reduced predictability” of America’s policy, its large budget deficits
and growing national debt.

Social Media Pakistan 0342-4938217



Others have doubled down on their bets. Diego López of Global SWF,
a data provider, notes that sovereign investors still seek
opportunities in America that they cannot find elsewhere. In 2025,
the firm estimates, such investors piled $132bn into American
assets, nearly double the total for 2024. Even excluding the single
largest deal—the Saudi purchase of EA Games, a video-game
company—overall sovereign investment into America hit its highest
level in the six years during which the firm has published such data.

Such indicators mask a worrying trend, however. Although most
investors still hang on to their American holdings, many are trying to
cover their unhedged exposure to dollars. That process, which
involves selling greenbacks, mechanically drives down the value of
the currency. Hedging activity surged in April, when Mr Trump
announced his shockingly high tariffs. Flows into American
exchange-traded funds tell the same story: last year foreign
investors piled into hedged funds but snubbed unhedged ones.

Hedging may accelerate this year. “My sense is that some of the
faster money will have made bigger changes in 2025,” says an
investor at a foreign pension fund with tens of billions of dollars
invested in America. “Slower-moving money”, subject to firmer
governance and with longer-term liabilities to worry about, will move
gradually. But the hedging activity from these bigger pools of capital
will continue. “There will be another wave, and another wave.”

Hedging may pave the way for more drastic action. As uncertainty
persists, institutions are keen to insure against further turmoil by
diversifying their portfolios. Many are eager to reduce their exposure
to a small number of American technology stocks and to redeploy
the capital towards Europe and Asia.

Investors’ greater focus on returns rather than safety is a risk for
America in debt markets, too. The average yield on government
bonds issued by G7 countries other than America has ticked up
continually, making them more attractive. At 2.8%, it is now at the
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highest level since 2008. The gap between that yield and those of
the average Treasury bonds has declined from 2.2 percentage points
at the end of 2024 to just 1.2 percentage points today.

If large, patient investors turn their supertankers away from
America, the greenback could come under irresistible pressure. The
real danger for the dollar is American equities falling out of favour,
says Aaron Costello of Cambridge Associates, an investment firm.
“The geopolitics just adds fuel to the fire.” Soaring asset prices,
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flows into equity markets and a rising dollar have reinforced one
another in recent years. Investors who wanted to stick to global
equity benchmarks, denominated in dollars, bought ever more
American assets as both stocks and the dollar rose. A weaker dollar
will reduce the weight of American assets in global indices (see chart
3), forcing benchmark-hugging investors to sell them. That will
further weaken the greenback, feeding a vicious cycle.

There is a recent precedent for such a phenomenon. Between 2002
and 2008, following the dotcom bust, American stocks
underperformed the roaring bourses of Europe and many emerging
markets. Over that period the dollar dropped in value by around
40%. And that slump probably understates what a repeat
performance would look like, because it occurred during a period in
which central banks everywhere were loading up on dollar-
denominated reserves. They might not be hoarding so many
Treasuries this time.

It will come out in the Warsh

The growing view among investors is that Mr Warsh’s ascent at the
Fed portends more uncertainty about the dollar. He is an instinctive
hawk who has adopted a doveish approach of late to match the
president’s credo. He is preoccupied with shrinking the Fed’s
balance-sheet· and is a far more political animal than many of his
predecessors. His relationship with Mr Trump, and how much more
the president gets his way on monetary policy as a result, will only
become clear over time.

No rival asset looks ready to supplant the dollar as the world’s
reserve currency. But demand for greenbacks can ebb meaningfully
without any serious challenger emerging. The ongoing erosion of
America’s safe-haven status, together with uncertainty over the
policy and independence of its central bank, mean the dollar’s
appeal increasingly rests on the ability of American assets to
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outperform those in the rest of the world. That is a precarious base
on which to build investor loyalty.

“The dollar is the world’s reserve currency, bestowing key
advantages upon us. But none of this is our birthright. It must be
earned, and re-earned,” said one Fed official in 2010, as the
European sovereign-debt crisis was unfolding. “We ought not to be
dismissive of the threats to our privileged position in the world.” That
official was a younger Mr Warsh. As he prepares to lead the world’s
most important central bank, the dollar looks more vulnerable than
at any time in recent history. ■

For more expert analysis of the biggest stories in economics, finance
and markets, sign up to Money Talks, our weekly subscriber-only
newsletter.
This article was downloaded by calibre from https://www.economist.com/finance-and-
economics/2026/02/05/why-the-dollar-may-have-much-further-to-fall

| 章节菜单 | 主菜单 |

Social Media Pakistan 0342-4938217

https://www.economist.com/newsletters/money-talks
https://www.economist.com/finance-and-economics/2026/02/05/why-the-dollar-may-have-much-further-to-fall
https://www.economist.com/finance-and-economics/2026/02/05/why-the-dollar-may-have-much-further-to-fall


| 下一项 | 章节菜单 | 主菜单 | 上一项 |

Sweet and sour

Hong Kong is getting its
financial mojo back
The hub is attracting more deals. And more Beijing-style politics

2月 05, 2026 04:18 上午 | SHANGHAI

PORK AND sports drinks usually do not pair well—but they form a
tasty combo on the Hong Kong Stock Exchange (HKEX). On February
3rd Eastroc Beverage, one of China’s largest makers of energy
drinks, sold $1.3bn-worth of shares in a secondary listing there. That
will be Hong Kong’s biggest equity transaction of the year—until
February 6th, when Muyuan, the world’s top pork producer, is set to
raise $1.4bn in a similar deal.
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Not long ago the city was on a capital-market diet. Covid-19
lockdowns helped deter financial advisers and much of the Chinese
business that once made Hong Kong Asia’s top financial hub. The
market improved in 2025, when issuers sold over $80bn-worth of
shares, more than the previous three years combined (see chart).
Now Hong Kong’s lawyers and bankers are feasting. Last month
equity sales increased more than five-fold compared with the same
month a year ago, which was itself five times stronger than January
2024. Some 400 Chinese firms are seeking approval to sell shares.
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Hong Kong’s dealmakers have Beijing to thank. Hong Kong, a
Chinese territory, has its own legal system and securities watchdog.
But the China Securities Regulatory Commission (CSRC), the
mainland regulator, decides whether Chinese firms can sell shares on
HKEX. The CSRC has been quicker to approve secondary listings like
Eastroc’s and Muyuan’s, in which Chinese firms listed on mainland
exchanges sell shares in Hong Kong. In 2026 these accounted for
24% of overall deal value.

The CSRC is also becoming less leery of mainland firms pursuing
initial public offerings in Hong Kong. Last year 81 of them raised a
combined $11.8bn in IPOs there, accounting for 15% of the capital
raised on HKEX. Last month the regulator waved through the IPOs of
two Chinese artificial-intelligence (AI) companies, MiniMax and
Zhipu. (More than 40% of the equity raised in 2025 came through
“follow-on” sales, in which a firm already listed in Hong Kong issues
new shares and which do not require approval from the CSRC.)

This buffet of listings is coinciding with global investors’ growing
appetite for Hong Kong shares. This diminished after America
tightened rules on when American funds could invest in Chinese tech
firms in the post-pandemic years. American firms did not want to be
seen funding sensitive Chinese technology; Chinese ones worried
that sudden American restrictions could provoke sell-offs. Such
worries are slowly beginning to ease. American investors still do not
rank among “cornerstone” investors in Chinese tech deals, notes a
banker, but they are once again being allocated shares.

A few things could still sour the mood. Investment banks, most of
them Western, laid off staff during the quiet years and are struggling
to hire them back. Chinese ones have been rushing through deals
and drafting listing documents that Hong Kong’s local watchdog, the
Securities and Futures Commission (SFC), has found wanting. The
SFC, too, is understaffed: employees responsible for reviewing listing
documents are said to be juggling dozens of applications at a time.
Bankers and lawyers reckon that a slowdown in approvals is almost
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guaranteed. They predict fewer small, unprofitable firms will be
allowed to list in Hong Kong this year.

A bigger problem is Hong Kong’s growing reliance on approvals from
Beijing. The CSRC has the usual mandates: protect retail investors
and manage market liquidity. But it is also required to support the
Communist Party’s policy objectives. In China it has sought to
channel capital to fashionable industries (such as chipmaking and AI)
while blocking those not favoured by central planners (like retail).
Extending this approach to which Hong Kong listings get the nod
could distort capital allocation.

The CSRC is also politically sensitive and intensely scandal-prone.
When the regulator appointed a new boss to its international division
last year, approvals for Hong Kong listings stalled for two months.
The pause, which the CSRC made little effort to explain at first,
almost stifled the listing recovery, says a Hong Kong-based lawyer.
CSRC officials are regularly sacked for corruption. Internal
investigations have already slowed down the processing of listing
applications. More pork and pep drinks are one thing. Digesting
Peking-flavoured politics is quite another. ■

For more expert analysis of the biggest stories in economics, finance
and markets, sign up to Money Talks, our weekly subscriber-only
newsletter.
This article was downloaded by calibre from https://www.economist.com/finance-and-
economics/2026/02/05/hong-kong-is-getting-its-financial-mojo-back
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Fall of duty

Has America hit “peak
tariff”? 
Uncle Sam’s take may go downhill from here

2月 05, 2026 04:40 上午 | Washington, DC

FOR THE past year Donald Trump’s tariff mania has shaken the world
economy. Firms and governments have been forced to contend with
an ever-shifting patchwork of levies, deals and exemptions. Threats
have been made and withdrawn, most recently against various
European countries over Greenland and against South Korea over its
supposed failure to implement a trade deal with America. A looming
Supreme Court decision may force yet another pivot, if the justices
rule against Mr Trump’s use of emergency economic powers to
impose a tax, which is ostensibly the job of Congress.
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All the drama notwithstanding, the tariffs are beginning to look less
volatile in another way. Having surged after Mr Trump launched his
all-out trade world war in April, the money they earn for the
government is no longer rising. Before Mr Trump’s second term,
America was collecting about $8bn-9bn a month in tariffs plus
associated taxes and fees. By October it was snatching a bit over
$30bn, equivalent to about 1.2% of GDP if sustained for a year (see
chart 1). Takings have levelled off since. January’s haul was the
lowest since September (after seasonal adjustments).
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One way to pull in more money would be to ratchet up tariff rates.
But that works only up to a point: the 145% levy on Chinese imports
Mr Trump slapped on at one time in April amounted to a trade
embargo, and no imports means nothing to tariff. Even less
prohibitive levies come at a cost to America’s economy. Yale
University’s Budget Lab estimates that 15% of the money earned
from Mr Trump’s duties is cancelled out by lower tax revenues
elsewhere owing to slower GDP growth.

Mr Trump has recognised this, at least implicitly, by regularly
backtracking on his threats. He did so in May with China and last
month with Europe, after his Greenlandic ambitions rattled markets.
With less fanfare, the administration has gradually trimmed hair-
raising and headline-grabbing tariffs, as foreign diplomats work
overtime to secure “trade deals” and American companies lobby for
exemptions.
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Another reason to expect tariff revenues have peaked is the
Supreme Court. The bulk of Mr Trump’s tariffs were, unusually, put
in place using the International Emergency Economic Powers Act
(IEEPA), which covers trade restrictions in cases of national
emergency. (The president has argued, dubiously, that trade deficits
constitute such a crisis.) In November his lawyers got grilled by the
justices during oral arguments. Betting markets now put the
probability the court will rule this use of the IEEPA constitutional at
just 30% or so (see chart 2). Although Mr Trump has other legal
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authorities to wage his tariff war, none is as sweeping. A ruling
against his levies would no doubt create a clunkier tariff system—
and a less lucrative one.

The behaviour of businesses, too, implies a lower tariff take from
now on. Expecting higher levies, many firms stocked up madly in
early 2025. That let them dial down imports for a while after the
tariffs hit. That strategy has run its course: surveys suggest firms’
inventories are falling (see chart 3). Some importers have thus been
pleading with foreign suppliers to lower their prices, which lowers
the taxable value of the goods they bring in.
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Others are looking for other ways to avoid the levies. Less
scrupulous businesses may try to obscure the source, value or
category of imported goods. In December an executive at a plastics
company pleaded guilty to falsifying country-of-origin declarations to
skirt tariffs on Chinese goods in 2021. Although the Department of
Justice is beefing up tariff-policing capabilities, it is unlikely to catch
all rule-breakers.
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Mr Trump wants businesses to start making things in America. Even
if this happened at scale, a near-impossibility for as long as his
erratic tariff policy deters firms from making investment decisions, it
would mean America needs less stuff from abroad—and generates
less in tariffs.

Companies’ most obvious response is to start passing more of the
costs of tariffs on to customers. Goldman Sachs, a bank, reckons
that about 60% of such costs is now being passed along. This may
lead buyers to favour less-tariffed goods. The more they shun high-
tariff items, the fewer such items sellers will import. Once again, that
means slimmer pickings for customs agents. After a busy few
months, they can look forward to a well-deserved rest. ■

For more expert analysis of the biggest stories in economics, finance
and markets, sign up to Money Talks, our weekly subscriber-only
newsletter.
This article was downloaded by calibre from https://www.economist.com/finance-and-
economics/2026/02/01/has-america-hit-peak-tariff
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Silicon Valley’s $700bn question

AI is not the only threat
menacing big tech
Are Meta and Google ads really recession-proof?

2月 05, 2026 05:48 上午 | San Francisco

THE BIGGEST worry in Silicon Valley is that the artificial-intelligence
boom turns out to be a bubble. Yet beneath the surface, another risk
looms. Digital advertising, which accounts for a large and growing
share of big tech’s revenues, is looking less recession-proof. Having
shrugged off the previous two downturns of their short history, in
2008-10 and 2020, digital ads are likely to take a serious knock
when the next one eventually hits.
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In a typical year American businesses spend 1-2% of GDP on
advertising (see chart 1). Big tech has come to dominate this
market, as well as markets abroad, having sucked advertising dollars
from newspapers, TV and radio. Digital channels now account for
around 60% of worldwide ad spending (excluding China), up from
30% in 2017. America’s tech titans gobble up four-fifths of this
$700bn pie, which is set to grow by a further 10% or so this year.
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Ads account for virtually all of Meta’s revenue ($200bn last year),
most of Alphabet’s (just over $400bn) and a growing slice of
Amazon’s (analysts reckon it sold nearly $70bn-worth of ads in 2025,
nearly double the figure three years earlier). Even Microsoft and
Apple have multibillion-dollar ad sidelines. About 30% of the
quintet’s combined sales come from selling ads (see chart 2), and a
similar share of profits.
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In the pre-digital age, this was a cyclical business. Ad spending
boomed when the economy was strong and crashed when it was
weak. A paper published in 2008 by Barbara Deleersnyder of Tilburg
University and colleagues examined the market in many countries. It
suggested that cycles in advertising spending were about 40%
deeper than in the economy as a whole. In 2012 Robert Hall of
Stanford University found that during a downturn firms cut ad
spending faster than their sales drop.

The cyclicality made sense. Advertising was discretionary, not
essential. Its benefits were uncertain. In downturns, executives
preferred to preserve cash over building future demand. Cost-cutting
was also contagious. Once a few big companies slashed marketing
budgets, rivals often followed, lest they appear reckless to their
boards and investors.

Big-tech bosses think that digital advertising is different. Last year
Mark Zuckerberg, chief executive of Meta, described his company as
“well positioned” to navigate macroeconomic uncertainty. In the
second quarter of 2025, at a time when the trade war had raised
expectations of a recession, Google’s ad revenues rose by 10% year
on year. Many investors in big tech argue that its advertising offering
could even benefit from a recession as firms large and small
desperately try to drum up custom.

The economics of digital advertising are certainly unique. In the old
days ad-buyers paid up and hoped their customers glanced at the
newspaper spread or stayed on the sofa during the break. These
days you might only pay when someone actually clicks on a link.
Once you would have no idea of your ad’s impact. Now businesses
can track their customers’ spending choices in real time. With AI,
targeting and tracking are bound to become even more efficient.
And the cost of creating ads could decline to nearly nothing. If
businesses come to see digital advertising as a cost of doing
business rather than fuzzier brand-building, pressure to cut during
downturns may diminish.
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Yet there are reasons to doubt the digital ad men’s upbeat pitch.
One is history. Pundits have a long record of claiming that a new
form of media had made advertising dollars recession-proof, only to
be disproved by a subsequent downturn. In the 1950s, as local TV
channels proliferated across America, trade commentary argued that
advertisers would adjust campaigns market by market, thus
weathering economic downturns without cutting advertising outright.
In 2000 Sumner Redstone, a media mogul, insisted that advertising
was “no longer cyclical”, pointing to the strong performance of MTV,
a music-video station, during the prior recession.

Neither prediction was borne out. The spread of local TV did not stop
businesses from buying many fewer ads after the deep slump in
1973-75. More reliable data show that Redstone was wrong, too.
American advertising spending declined by close to 30% between
2006 and 2009 (after adjusting for inflation).

The recessions of 2008-10 and 2020 are also an imperfect sample
from which to extrapolate the future of digital ads. It is true that in
both those cases online advertising held up even as offline varieties
fell off a cliff. Yet in 2007-09 digital ads were climbing from a tiny
base, so migration of advertising from print and television to the
internet offset cyclical weakness. Now that digital advertising is so
dominant, there is less offline share to snaffle. And in 2020
lockdowns forced people temporarily to spend a lot more time
looking at screens.

Already digital advertising is displaying some of the old patterns. In
a paper from 2020 Jung Kim of the Commonwealth University of
Pennsylvania, Bloomsburg, found tentative evidence that online
spending is more pro-cyclical than offline spending. Research
published the same year by Alvin Silk of Harvard University and Ernst
Berndt of the Massachusetts Institute of Technology found that in
recent years aggregate advertising spending in America “has
become more sensitive to the overall performance of the national
economy”. Last year Goldman Sachs, a bank, estimated that since
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2020 the correlation between American GDP growth and digital-ad
spending has increased.

One reason could be that digital advertisers are highly reliant on
custom from small firms, which may be quickest to cut budgets
when they perceive that times are bad. Another relates to how firms
buy ad space. Digital ads typically grant more contractual flexibility
than non-digital ones, making it easy for businesses to back out. The
next time the macroeconomy is rocked, in other words, the digital ad
men may find themselves ordering a particularly stiff martini. ■

For more expert analysis of the biggest stories in economics, finance
and markets, sign up to Money Talks, our weekly subscriber-only
newsletter.
This article was downloaded by calibre from https://www.economist.com/finance-and-
economics/2026/02/02/ai-is-not-the-only-threat-menacing-big-tech
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The levies give way

America and India strike a
long-awaited trade truce
Will it last?

2月 05, 2026 04:17 上午

Seeing eye to eye again?

AFTER MONTHS of trade friction America has agreed to slash tariffs
on India. In return, India will halt its purchases of Russian oil,
President Donald Trump announced on February 2nd. America’s
“reciprocal” tariff on Indian goods will fall from 25% to 18%, said Mr
Trump. An additional 25% levy, imposed in August as punishment
for India’s purchases of Russian crude, will be lifted altogether,
according to American officials.
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India’s prime minister, Narendra Modi, confirmed the reduction in
tariffs, though he was mum on Mr Trump’s claim that India had
pledged to buy more American goods, including $500bn-worth of
energy and agricultural products. Nor did Mr Modi comment on
India’s purchases of Russian oil, which Mr Trump says are helping
fund Russia’s war in Ukraine.

The truce will be a boon for the Indian economy. It has largely
weathered the impact of Mr Trump’s tariffs. Outside a few regions
specialising in gems or textiles, India is not geared towards
manufacturing exports. Goods such as phones and generic drugs
were exempt; the effective tariff on India’s export mix was around
35%. But the levies crushed any hope that India might benefit as
companies seek to diversify their supply chains away from China.
HSBC, a bank, estimated that the previous, higher tariffs would shave
0.7 percentage points off annual Indian growth. Now it reckons the
effect will be half that.

Indian officials also hope the long-awaited trade deal will improve
sentiment towards the country. Investment spending, by both
foreign and domestic companies, has been muted even though India
remains the world’s fastest-growing major economy. Economists in
Mumbai, the financial centre, have lamented the absence of “animal
spirits” despite a flurry of tax cuts and reform efforts that India
announced following the imposition of tariffs. The Indian rupee
rallied following the deal’s announcement. Equity indices also
jumped. Although an 18% tariff is still high, it is lower than the
levies America imposes on rival labour-intensive manufacturing hubs
such as Vietnam, Bangladesh and China.

America’s relationship with India has fluctuated during Mr Trump’s
second term. At a meeting in Washington in February 2025, Messrs
Trump and Modi discussed plans to expand trade and deepen
economic ties. But negotiations stalled—and then came the tariffs.
Tensions were further inflamed by Mr Trump’s claim that he had

Social Media Pakistan 0342-4938217



brokered a peace between India and Pakistan following a conflict in
May. Indian officials say America played little role.

Only lately have relations improved. The new American ambassador
in New Delhi, Sergio Gor, is credited with taking the edge off since
his arrival in January. Mr Trump may also fear being left behind: his
announcement came less than a week after India and the European
Union unveiled their own trade deal.

Mr Trump’s bombastic claims are unlikely to be realised. Indian
imports of Russian oil were already declining before the deal, partly
owing to stricter American sanctions. Yet the country regards its
energy-sourcing decisions as a matter of national sovereignty. The
Kremlin said that it had heard nothing from India about cutting
purchases after the deal was announced. They are unlikely to quickly
go to zero. The notion that India could soon buy $500bn of
American goods is even less credible. In 2024, the latest available,
its total imports from America, including goods and services,
amounted to $83bn.

Might India eliminate its tariff and non-tariff barriers on American
goods in full, as Mr Trump says it has promised? That, too, is
improbable. Agriculture has long been a sticking point. India restricts
GM crops and prohibits feeding cattle with animal by-products. And
sure enough, two days after the deal was announced, Piyush Goyal,
India’s commerce minister, said agriculture and dairy had been
“completely protected”. America’s trade representative, Jamieson
Greer, confirmed India would retain protections in some “key areas”.

For India, the risks are two-fold. The first is that Mr Trump becomes
frustrated. He has talked of higher tariffs on South Korea and Japan
unless they follow through on investment targets they negotiated
with Uncle Sam last year. A deal with the EU did not prevent him
from threatening the bloc with tariffs during a dispute over
Greenland. The second risk is domestic. India has managed the
trade war reasonably well, using it as a spur to deregulate the
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economy, tidy up the tax code and strike new deals with other
export markets. The challenge is to keep up that reform energy even
as the trade war cools down. ■

For more expert analysis of the biggest stories in economics, finance
and markets, sign up to Money Talks, our weekly subscriber-only
newsletter.
This article was downloaded by calibre from https://www.economist.com/finance-and-
economics/2026/02/02/america-and-india-strike-a-long-awaited-trade-truce
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Buttonwood

Can emerging markets’ stellar
run continue?
There is a lot more going for them than “sell America”

2月 05, 2026 06:12 上午

FOR MUCH of the past 20 years emerging markets (EMs) have
seemed doomed never to emerge. The world’s up-and-coming
economies were supposed to offer daredevil investors a shot at
outsize returns: the chance to profit from the superior growth of
middle-income countries as they caught up with rich ones. Sure
enough, the IMF reckons that emerging and developing economies,
on average, have increased their output faster than advanced ones
every year this century, often by several percentage points. Yet after
a terrific boom in the 2000s their stockmarkets had, until recently,
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generated lousy returns. It took until 2021 for MSCI’s index of EM
shares to reattain its peak from 2007—only quickly to crater again,
by over 40%.

Now EM stocks are soaring once more. The MSCI index that tracks
them rose by 34% in 2025, compared with 21% for its developed-
markets equivalent. With this year barely a month old, EMs are
already up by another 9%. Currencies from the Mexican peso to the
Malaysian ringgit have surged against the dollar. The returns of
local-currency EM bonds have trounced those of risky “high-yield”
American or European debt. Can the stellar run continue?

A big part of the answer depends on what happens next with the
dollar. Since the late 1960s, when the Bretton Woods system of fixed
exchange rates began to fall apart, the greenback has been through
four major bear markets. Each time, note analysts at Bank of
America, EM stocks have roared. Their recent success has come as,
once again, the currency’s strength has waned. So far, measured
against a basket of rich-world peers, it is only 11% below its high
point of 2025—a mild dip compared with a fall of 41% between
2002 and 2008.

If traders carry on dumping dollars, EM assets have much more to
gain. Though the governments of emerging economies increasingly
borrow in their own currencies, especially in Asia, plenty still have
hefty dollar-denominated debts. A weaker greenback makes those
cheaper to service and repay. All else equal, it should also give a
boost to international trade priced in dollars, such as commodity
exports. And capital flowing out of America has to flow somewhere.
The average portfolio allocation to EM stocks of active fund
managers is close to its lowest in two decades, making such assets
an obvious choice for those looking to diversify.

Yet the bull case for EMs does not rest solely on the “sell America”
trade continuing. To see why, consider three reasons for even the
most ardent America First investor to give them a look: the stocks’
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cheapness, their resilience and their potential to benefit from global
growth.

Cheapness is the most obvious draw. True, EM shares look pricey
compared with their own history: at 13 times expected underlying
earnings for the coming year, they have rarely been dearer. This
valuation nevertheless represents a 40% discount to that of
America’s S&P 500 index. America’s tech giants might well mint
extraordinary profits from artificial intelligence, but so too will firms
in China, South Korea and Taiwan. Investors buying a broad basket
of EM stocks can bet on the same trend for a far lower price—and
with more diversification in case AI disappoints.

What is more, in the event that a shock knocks the world economy
off-kilter, EMs are far better placed than they once were to cope with
it. Middle-income countries across Latin America and Asia have spent
decades building stronger institutions, amassing foreign-exchange
reserves and empowering their central banks. Their resilience was
on full display when prices surged globally in 2022 and many raised
rates well ahead of the Federal Reserve and the European Central
Bank, successfully reducing inflation. Investing in EMs remains riskier
than betting on advanced economies, but much less so than it used
to be.

In fact, the global economic backdrop looks about as close to EMs’
sweet spot as it could be. The IMF forecasts global GDP to rise
steadily in 2026, albeit more slowly, with EMs outpacing rich
economies by 2.4 percentage points. America’s Federal Reserve is
poised to cut interest rates further, but few fear a recession. In other
words, things look not too hot and not too cold: ideal for
encouraging investors to deploy capital in places that are a bit riskier
but that will probably grow a bit faster and generate higher returns.
It would certainly help if Donald Trump, America’s president, gave
investors yet more reasons to shun American assets—but regardless,
EMs’ bull run may only be beginning. ■
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Free exchange

Untangling the ideas of
Donald Trump’s Fed nominee
What is Warshonomics?

2月 05, 2026 04:18 上午

FEW CONSIDER the Federal Reserve to be an all-singing, all-dancing
body. But Kevin Warsh did manage to talk a fellow Fed governor into
belting out a musical number at his first meeting in 2006. In the
years since, Mr Warsh has mostly sung a consistent refrain: that
inflation was perilous, monetary policy often over-stimulative, and
Fed bond-buying at the root of many of America’s economic woes.

Lately Mr Warsh’s tune has changed. The inflation hawk of old
seems to have swapped his feathers. That metamorphosis helped
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him get the nod from the president, who is desperate for lower
interest rates. After years as a dissident, Mr Warsh is set to run the
world’s most important central bank. He has called for no less than
“regime change”. What exactly that means looks hazy, but Mr
Warsh’s 20-year-plus record of Fed critique offers hints for what
America, and the world, should expect from Warshonomics.

Start with the core job of any central banker: steering interest rates.
Statutorily, the Fed follows a “dual mandate”: to balance low
inflation with a healthy jobs market. For most of his career, Mr
Warsh has been adamant that inflation comes first. “If price stability
is squandered, financial stability is put at risk. If financial stability is
lost, the economy is imperiled and the social contract is threatened,”
he wrote in 2021.
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Accordingly, Mr Warsh has usually sided with the inflation-crushing
hawks. The Economist used an artificial-intelligence (AI) model to
place nearly 200 of his speeches, television appearances and papers
on a “hawk-dove” spectrum. Before this year, the only times he
veered into doveishness were during serious scares: the global
financial crisis of 2007-09, the covid-19 pandemic and the collapse
of Silicon Valley Bank in 2023 (see chart). That was until Donald
Trump won a second term. Since then he has called for rate cuts
repeatedly, forcefully and out of keeping with his younger self.

What has changed? An imminent productivity boom courtesy of AI
and Mr Trump’s deregulatory zeal. These, Mr Warsh argues, will
squash inflation. He fears high rates could strangle resulting growth.
Yet even if productivity surges as he predicts, which is uncertain, the
thesis is flawed. Though higher productivity lets the economy grow
faster without lifting prices, once inflation does rear its head—and
today inflation remains above the Fed’s 2% target—higher rates are
needed to squeeze demand. Second, productivity gains usually drive
higher investment, which raises the “neutral rate”: the theoretical
level at which Fed policy is neither easy nor tight. Lowering rates as
that baseline rises could over-stimulate the economy, turbocharging
inflation.

If Mr Warsh has flip-flopped on rates, he has been resolute on the
main villain in American monetary policy: the Fed’s ballooning,
multitrillion-dollar balance-sheet. The conventional debate about
quantitative easing (QE), finance-speak for buying bonds with newly
printed money, tends to focus on whether it has a small impact or
none. Mr Warsh stands out for the scale of the sins he lays at QE’s
door: government profligacy, misallocated capital, higher inequality,
diminished Fed independence, a more fragile banking system and
sagging productivity. Some of those allegations are plausible, others
less so. All are overwrought.

To reduce the imprint on the economy he believes QE to have left,
Mr Warsh wants to shrink the Fed’s balance-sheet. That goes against
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the Fed’s recent decision to end quantitative tightening (shrinking
the balance-sheet by letting holdings mature). Were Mr Warsh to
begin offloading bonds, the immediate effect would be to lower
prices and push up yields. Those yields determine key interest rates
in the economy, including those of mortgages. Mr Warsh’s plan
would be to offset those rises by cutting short-term rates. The
upshot would be a steepening of the yield curve, as the gap
between long-term borrowing costs and short-term ones widens.
Getting the balance right would be a delicate dance, not least
because the effect of Fed purchases on bond yields is uncertain.

Should he succeed, another issue would emerge. The mirror of the
Fed’s bond holdings are the reserves held by banks, which the Fed
issued to buy the bonds in the first place. Since the financial crisis,
those reserves have become the main tool for setting interest rates.
Leave too few reserves and the market for overnight bank borrowing
could become chaotic, repeating, on a bigger scale, the “repo”
liquidity crunch of 2019.

Calling the tune

Then there is the most naked dimension of the “regime change” that
Mr Warsh proposes: remaking the Fed itself. The bank has made
mistakes in recent years—it was caught offguard by the post-
pandemic surge in inflation. Some of Mr Warsh’s criticisms, such as
the notion that central banks should steer clear of politicised terrain
such as climate change and racial justice, are sensible. But others
are questionable. Mr Warsh has accused the Fed of being too reliant
on data in general and too wedded to antiquated government
statistics in particular. But without credible figures to track the
economy, all that is left is unfalsifiable speculation on future
productivity booms and similar conjectures. And the private
providers of data he is promoting are still a long way from
superseding official ones. Just ask stockmarkets, which still surge or
sink on payroll or inflation releases.
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As Fed chair, Mr Warsh will have three audiences to please: Donald
Trump, financial markets and his fellow rate-setters at the Fed, a
technocratic bunch whose votes he will need to get anything done.
Mr Trump dearly covets lower interest rates; markets are
increasingly leery about American assets; and his peers at the bank
will hamstring his tenure if he gets too political. To keep everyone
clapping, Mr Warsh will need to turn in the performance of a
lifetime. ■

Subscribers to The Economist can sign up to our Opinion newsletter,
which brings together the best of our leaders, columns, guest essays
and reader correspondence.
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Shreds of evidence

In America science-sceptics
are now in charge
The Trump administration seems to want less clean energy and more
preventable diseases

2月 05, 2026 04:18 上午 | Boulder, Colorado, and Cambridge, Massachusetts

BY ANY REASONABLE measure, Michael McGehee’s laboratory at the
University of Colorado in Boulder looks like a good investment. With
a four-year $8m grant from the Department of Energy (DoE)—a
rounding error in the agency’s almost $50bn budget—a small team
of scientists has been refining a technology that could transform the
economics of renewable energy. Tandem solar cells, formed by
topping a layer of silicon with a special crystal known as a
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perovskite, have an efficiency well beyond that of conventional
panels.

But achieving commercial success will depend on making perovskites
less fragile. In October 2025, just as Dr McGehee and his team were
hitting their stride, Donald Trump’s administration abruptly
terminated their grant. Since then Dr McGehee has laid off three of
his nine scientists. With only one employee remaining who can
maintain the lab’s equipment, and no money to pay him beyond
June, Dr McGehee is contemplating closing shop for good.

All incoming presidents change scientific priorities and modify
budgets in line with their policy goals. But the nature and scale of Mr
Trump’s interventions are unusual. He and his allies have attempted
to upend American science wherever it is conducted, from university
laboratories to federal agencies. Some of this onslaught has been
successfully held back: $5.1bn in proposed cuts to the National
Science Foundation and the Environmental Protection Agency were
rejected in the budget passed by Congress on January 15th, for
example. Grant Witness, a project that tracks federal research
funding, says that courts have overturned or paused some 5,000 of
8,000 grant terminations (although approximately $30bn remains
cut).

This protection has not, though, been uniformly distributed. Two
particular bêtes noires of Mr Trump’s base have been most
vulnerable to his actions. Funding for renewable-energy research has
been gutted. And the appointment of Robert F. Kennedy junior as
health secretary has wreaked havoc on America’s vaccine regime.
Both moves will not only harm Americans but risk weakening the
country’s influence on the world stage.
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The renewable-energy funding allocated by the DoE was particularly
badly hit in the budget which Congress passed in January. Research
into solar energy was cut by 31%, wind power by 27% and
bioenergy by 11%. Funding for nuclear energy, which the
administration requested be cut by 19%, received a 6% boost. At
the same time, investment in coal research (and not just to reduce
emissions) swelled by 260% (see chart 1). Three months earlier the
administration had cancelled another $7.5bn of DoE research
funding, which included Dr McGehee’s grant. Russell Vought, the
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White House budget director, posted on X that these grants were all
part of the “green new scam funding to fuel the left’s climate
agenda”.

Although a federal judge in the District of Columbia ruled that the
cuts were unlawful (among other things, fully 314 of the 315
cancelled grants were in states that voted for Kamala Harris in
2024), the ongoing legal fights will take time. As they play out,
researchers look for more stable jobs elsewhere and labs like Dr
McGehee’s unravel.

The broader shift across the DoE manifests itself in other ways.
Employees at its energy-efficiency office have been instructed to
avoid the term “climate change”. Chris Wright, the fossil-fuel
executive turned energy secretary, has said that calling carbon
dioxide “a pollutant is just nuts”. The “bigger risk”, he says, is not
too much CO2 but “too little”.

All the while, the world is heating up. According to temperature
records, 2024 was the hottest year in America on record. As America
retreats from clean energy, China’s government has expanded
investment in renewables, including the tandem solar cells Dr
McGehee is devising. “It is a race to get this technology working first
and to build the world-leading companies that do it,” he says. Alumni
of his lab have founded startups collectively valued at some $4bn.
With funding disrupted to similar labs across the country, America is
now likely to produce fewer of these firms.

Advice discontent

Political battles have long raged over money for renewable-energy
research. But Mr Trump’s assault goes beyond funding—and is not
limited to things related to climate change. His appointees are
reshaping or dismantling the hitherto uncontroversial panels of
outside experts, known as federal advisory committees, that counsel
the government on technical matters. The Economist’s analysis of
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the past decade’s worth of data from the Federal Advisory
Committee Act shows that some 200 committees at science agencies
have been terminated, suspended or had their work delayed this
past year—a record number. Severe disruptions have affected the
DoE and the Health Department (see chart 2), in each of which two
in five committees were inactive or terminated in 2025.

The most notable victims are vaccine research and policy. Mr
Kennedy, who believes, against all evidence, that vaccines cause
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autism and other ills, oversees these fields as health secretary.
Besides yanking at least $1.2bn in Health Department grants to
develop mRNA vaccines (like those which helped defend against
covid-19), in his first year in office he has made pernicious changes
to four committees relating to vaccines.

One, which reviews clinical data before vaccines are licensed,
dismissed Paul Offit, a leading vaccine scientist, without explanation.
Another, which sets priorities for vaccine research, did not meet last
year. A third, which advises the health secretary on how to
compensate patients harmed by the vaccines they have taken, was
required by law to meet four times a year. It convened four
perfunctory 30-minute meetings on December 29th. In January Mr
Kennedy removed half its members without explanation.

The fourth panel, the Advisory Committee on Immunisation Practices
(ACIP), makes vaccine recommendations. In June it was abruptly
reconstituted with vaccine sceptics, despite senators saying that Mr
Kennedy assured them otherwise. Last month the Health
Department cut the list of recommended routine childhood
immunisations from 13 to 7 without any of the customary analysis.
The last time a disease had its jabs removed was in 1972 for
smallpox, the last known American case of which occurred 23 years
earlier.

ACIP’s priorities have become increasingly untethered from the
scientific literature. In December members proposed a working
group to investigate aluminium, a common immune-boosting
ingredient in vaccines and a frequent bugbear of anti-vaccine
activists. Studies have found no evidence the metal harms children.
This could be just the start. On January 22nd Kirk Milhoan, a
cardiologist who serves as ACIP’s chair, told a podcast, “I don’t like
established science,” adding that “science is what I observe.” He
then cast doubt on the necessity of the polio and measles vaccines,
which have prevented some 107,000 deaths in America since 1994.
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This rhetoric may already be taking a toll. America is experiencing its
largest measles outbreak since 1991. The economic costs will
accumulate: in 2019 researchers at Emory University estimated that
responding to a single measles case can cost $142,000. Harder to
estimate are the consequences of retracting funding for future
treatments; mRNA vaccines, for example, could be transformative for
those with ordinarily fatal cancers and help prevent the spread of
future pandemics. At the World Economic Forum in Davos last month
the boss of Moderna, which developed an mRNA covid jab, said it
would invest less in clinical trials because of the administration’s
scepticism.

The most troubling scientific consequence of the Trump era,
however, lies beyond any one research area. The president has
shown that expert panels and funding, like many other things over
which the executive branch holds sway, can be wielded as a partisan
cudgel. This may foster exactly the sort of mistrust of America’s
scientific bureaucracy that he and his allies have long harboured.
This time, tragically, the mistrust would be justified. ■

Curious about the world? To enjoy our mind-expanding science
coverage, sign up to Simply Science, our weekly subscriber-only
newsletter.
This article was downloaded by calibre from https://www.economist.com/science-and-
technology/2026/02/04/in-america-science-sceptics-are-now-in-charge
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Infodumping

The Trump administration is
eroding vital climate data
American citizens are left vulnerable

2月 05, 2026 06:12 上午

AMERICAN SCIENTISTS have historically been leaders in the collection
and analysis of data on climate change. The longest-running
observations of carbon-dioxide concentrations in the atmosphere, for
example, are collected at the Mauna Loa observatory in Hawaii. The
National Snow and Ice Data Centre at the University of Colorado,
Boulder, for its part, holds unique databases on the annual ebb and
flow of sea ice at both poles. America also owns 58% of the roughly
4,000 Argo floats which drift at depth across the world’s oceans,
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gauging their health before popping up to the surface every ten days
or so to broadcast their data home.

These projects, and many more like them, are now under threat.
Donald Trump’s administration is decommissioning· long-standing
databases; deleting key reports and analyses; and firing or
reassigning the staff who have unique expertise in making sense of
the data. Such actions will make climate modelling harder. But the
harm done will be felt not just by the world’s climate scientists.
American citizens and businesses will suffer, too.

Good data are an essential part of validating the results of climate
models. If a model can accurately simulate what has been observed
in the real world, this gives scientists confidence in its projections of
the future. Continuous climate data also show how global warming is
affecting the world. Information about dead vegetation accumulating
in fire-prone regions can be combined with temperature and rainfall
numbers to predict a heightened risk of fires. Without it, such events
are harder to predict and, therefore, more dangerous.

A number of databases and key reports have already been shut
down or deleted. Under America’s Greenhouse Gas Reporting
Programme, industries provide data on how much they emit each
year; the numbers are published in an annual inventory and
submitted to the UN. Last year’s tally was not released, however. The
Environmental Protection Agency has proposed eliminating or
suspending all reporting requirements for all industries—until 2034
for some, permanently for others. “If finalised as proposed,” the
federal pollution regulator writes, “no industries would need to
submit reports with 2025 data.”

The National Climate Assessments have also been removed from
government servers. Legally mandated to be published every four
years, these gather vast amounts of data to paint a granular picture
of America’s vulnerabilities in the face of climate change. The
information is vital for cities, states and businesses to assess their
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own risks, plan investments and build resilience. It offers information
about the impacts that are causing the most harm, says Rachel
Cleetus of the Union of Concerned Scientists, an American non-profit
which advocates for science-based policy, including everything from
power outages to fires, sea-level rise and heatwaves. The next
climate assessment is due in 2027 but the government has
terminated the contract with the group that produces it.

Global warning

Several other national information troves have been discontinued.
The Billion-Dollar Weather and Climate Disasters database, for
example, which records natural disasters going back to 1980 that
have caused at least $1bn in damages, was retired by the National
Oceanographic and Atmospheric Administration (NOAA) in 2025. This
database not only shows that the costliest climate-related disasters
are becoming more frequent and more costly, but also provides
hazard maps with future risk projections.

The National Environmental Satellite, Data and Information Service,
a branch of NOAA, maintains an online list of dozens of climate data
sets and information sites that have been discontinued in the past
year—far more than normal. It includes databases documenting
marine heatwaves over coral reefs, the properties of cloud cover and
more.

“It’s really important to recognise that, first and foremost, this is
harmful to people in the United States,” stresses Dr Cleetus. The
repercussions will also be felt farther afield. Researchers outside
America are wary of how the termination of data collection there will
affect their work. The Argo floats, for instance, have built the best
evidence there is of how the oceans’ heat content is increasing—an
important trend because the oceans have absorbed more than 90%
of the extra heat trapped in Earth’s system by greenhouse gases.
Rising ocean heat content is the most direct evidence of global
warming.

Social Media Pakistan 0342-4938217



There have been no signs as yet that America will withdraw funding
from the project, but international partners and users are
increasingly concerned. Officials involved in compiling India’s
monsoon forecast have warned that losing the Argo data would
significantly affect its accuracy. The loss of the American researchers
most experienced in handling these may also prove problematic.

Some steps can be taken to mitigate the damage. Adam Smith, the
researcher who previously ran the Billion-Dollar Weather and Climate
Disasters project for NOAA, has been hired by Climate Central, a
climate non-profit, to run the data set from there. Europe’s
Copernicus Climate Change Service has calculated that the loss of
American data will have only a small impact on their forecasts. “We
are resilient,” says the centre’s director, Carlos Buontempo. But
preparing for an uncertain future has become an even harder task. ■

Curious about the world? To enjoy our mind-expanding science
coverage, sign up to Simply Science, our weekly subscriber-only
newsletter.
This article was downloaded by calibre from https://www.economist.com/science-and-
technology/2026/02/04/the-trump-administration-is-eroding-vital-climate-data
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Causes of cancer

More than a third of cancers
arise from preventable risks
Smoking, infections and alcohol are the top causes

2月 05, 2026 06:24 上午

SCIENTISTS HAVE long known that some cancers have preventable
causes. But reliable estimates of how many, exactly, have been few
and far between. In a report published in Nature Medicine on
February 3rd, a team led by researchers at the International Agency
for Research on Cancer at the World Health Organisation provide the
most comprehensive figures to date.

The 30 risk factors covered in the study include habits within an
individual’s control, such as smoking and alcohol consumption, as
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well as environmental factors such as air pollution and infections.
The study found that of the nearly 20m new cancers thought to
have occurred worldwide in 2022 (the last year with available data),
38% were due to preventable factors. Because the study did not
include the effects of various suspected carcinogens, such as certain
food preservatives, the authors estimate the real figure may be
somewhat higher. For now, the study offers policymakers their
clearest guide yet on how public-health measures can reduce the
rates of cancer.
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Unsurprisingly, people living in different parts of the world are
exposed to different risks (see chart 1). But two stand out virtually
everywhere: tobacco smoking and infections. Smoking is the leading
cause of cancers in men in almost all countries outside sub-Saharan
Africa, as well as for women in America, Europe and Oceania.
Infections are the leading cause for women elsewhere. All told, one
in six cancers worldwide are caused by smoking and one in ten is
caused by an infection. Alcohol, third in the overall ranking, causes
4.6% of all cancers in men and 1.6% of those in women.

The results highlight the continued health risks posed by smoking,
which has been linked to at least 15 types of cancer. Even those who
quit can have a heightened risk of developing cancer for decades
afterwards. Many countries are, therefore, trying to catch lung
cancer earlier by introducing routine CT scans for both current and
former smokers.

Carcinogenic infections are another area where intervention could do
tremendous good. Nearly all cervical cancers, for example, are
caused by chronic infection with the human papillomavirus, or HPV.
Liver cancers arise predominantly from the Hepatitis B and C viruses.
Stomach cancers are mostly caused by infection with the bacterium
Helicobacter pylori.
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Vaccines against HPV and Hepatitis B infections, now part of many
countries’ routine jabs for children, are consequently forecast to
prevent millions of cancers in the coming years. In Britain, cervical-
cancer rates among women in their 20s have fallen by 90% since
2008, when the country began using the HPV jab.

Although there is no vaccine for Hepatitis C, an infection transmitted
via blood, highly effective antiviral treatments have become available
in the past ten years. Improvements in food hygiene, sanitation and
antibiotic availability over the past century, meanwhile, have caused
H. pylori infection numbers to plummet. These, too, exhibit great
regional variability: early-life infection with H. pylori remains
widespread in poorer countries, where stomach cancer is much more
common.

Although there is cause for optimism, some types of cancer remain
far less amenable to prevention than others. The onset of cancers of
the breast and pancreas, for instance, is mostly due to internal
biological mechanisms that scientists have yet to untangle (see chart
2). The hope remains, however, that these, too, may one day join
the ranks of cancers with mostly preventable causes. ■

Curious about the world? To enjoy our mind-expanding science
coverage, sign up to Simply Science, our weekly subscriber-only
newsletter.
This article was downloaded by calibre from https://www.economist.com/science-and-
technology/2026/02/04/more-than-a-third-of-cancers-arise-from-preventable-risks
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Well informed

Is a matcha latte better for
you than a builder’s brew?
We spill the tea

2月 05, 2026 04:18 上午

AFTER WATER, tea is the world’s most popular beverage. Some
drinkers may be attracted by its warmth on a cold day, others by the
cobweb-clearing promise of its caffeine. But tea possesses health
benefits, too. For one, it contains L-theanine, an amino acid thought
to boost dopamine and serotonin, brain chemicals that lift mood. Tea
is also rich in antioxidants that researchers have linked to reduced
risks of developing cardiovascular disease and dementia.
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Black teas (such as Assam and Darjeeling) account for more than
two-thirds of consumption. Worldwide sales of green teas (such as
matcha), however, have been steadily climbing in recent years,
buoyed in part by reports that these may be healthier. But what does
the science say?

One striking paper was published in Molecules in 2019. Its authors
analysed data on 3,349 individuals aged 50 and up. After adjusting
for smoking, coffee consumption and other variables, they found
that those who drank green tea scored higher than black-tea
drinkers on a “successful ageing” health index that assigned scores
for such things as body weight, health and levels of physical and
social activity.

One reason for this might be their respective L-theanine content.
Green tea contains nearly 28% more per cup than black tea does, a
study found in 2016. In addition to promoting soothing brain
chemicals, L-theanine has been shown by recordings of brain activity
to amplify alpha brain waves—electrical oscillations that seem to
sharpen mental focus without causing jitters. When consumed
regularly, L-theanine seems to reduce stress and improve sleep. The
benefits appear to increase with the daily dose, at least up to about
200mg, roughly the amount in eight cups of green tea.

Two studies bear this out. In one, published in Nutrients in 2019, 30
Japanese adults of all ages took 200mg of L-theanine daily for four
weeks. They also spent another four weeks on a placebo. In addition
to increasing verbal fluency and cognitive function, the supplements
“significantly” improved sleep and reduced symptoms of anxiety and
depression compared with placebo, the researchers wrote. In
another trial, reported in the Journal of Medicinal Food in 2021, 26
Japanese volunteers aged 50 to 69 were given a supplement with
only half as much L-theanine. After just a single dose, they
performed notably better on tests of memory and reaction speeds
than participants who had popped a placebo.
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Green teas have also been shown to contain roughly a fifth more
antioxidants than black ones. Although both are made from the
leaves of the same plant, Camellia sinensis, black tea leaves are
dried, crushed and left to darken as their compounds slowly react
with oxygen. This oxidation converts many of tea’s antioxidants into
new molecules. According to a paper in the International Journal of
Molecular Sciences in 2020, one antioxidant left behind in green tea
eases inflammation and helps kill off damaged cells, possibly
reducing risks of cardiovascular disease and cancers of the
respiratory and digestive systems.

Black tea is not without its own benefits. It is richer than green tea
in beneficial compounds such as theaflavins and thearubigins.
Theaflavins reduce the body’s absorption of cholesterol, a fatty
molecule that can contribute to arterial plaque, whereas both
theaflavins and thearubigins protect cells from oxidative and
inflammatory damage. By all means make your next order a matcha,
but do not chuck those black-tea bags just yet. ■

After a free, evidence-based guide to health and wellness? Sign up
to our weekly Well Informed newsletter.
This article was downloaded by calibre from https://www.economist.com/science-and-
technology/2026/01/30/is-a-matcha-latte-better-for-you-than-a-builders-brew
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Going viral

Want to know what’s wrong
with you?
“Bad Influence” argues that separating medical fact from fiction is
becoming harder online

2月 05, 2026 04:18 上午

Bad Influence. By Deborah Cohen. Oneworld; 384 pages; £18.99.
To be published in America in May; $28.95

THE DOCTORS had never seen anything like it. During covid-19
lockdowns teenage girls across the world began jumping, hitting and
shouting insults and non-sequiturs such as “beans” and “beetroot”.
Some were rushed to emergency rooms; neurologists called it a
“pandemic within a pandemic”. Parents suspected Tourette
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syndrome, which can manifest as repeated twitches. But it turned
out these were not ordinary tics: they were TikTok tics.

The girls had spent hours watching #Tourette and #Tic videos
online. In three weeks in March 2021 views of videos on TikTok with
those hashtags rose by 7%, to a whopping 5.8bn. Some of the girls
were imitating what they had seen online to fit in with friends.
Others had what doctors dubbed “functional tics”: a neurological
disorder brought on by stress. One paediatric neurologist who had
witnessed the sudden spike in patients started researching the
phenomenon and discovered that online influencers were more likely
to post videos with extreme tics to rev up user engagement. Two-
thirds of the most popular content creators were selling merchandise
on their accounts, directly profiting from internet-addled users.

Commerce, entertainment and wellness are “colliding” online, with
huge repercussions for well-being. A new book by Deborah Cohen, a
British journalist and trained physician, argues that the internet has
“hijacked our health”. On YouTube health videos have amassed more
than 200bn views, and people now google medical questions
hundreds of millions of times a day. AI will make the internet an
even bigger part of wellness. A recent poll by Ipsos, a pollster, found
that nearly 30% of British respondents get medical advice from large
language models (LLMs). Already 40m people worldwide use
ChatGPT for medical advice; a new feature can tailor responses
based on users’ medical records and fitness-tracking apps.

The benefits are clear. A few swipes and taps offer answers to
questions you might otherwise have to queue at the doctor for—or
be too embarrassed to ask. Yet Dr Cohen is not convinced
technological progress is making people healthier. She calls out
“unfettered” online advertising on social media and a “wellness
industrial complex” (comprising pharmaceuticals, tech, testing and
supplement firms) to argue that “a global experiment in public
health” is being conducted online, which “may be doing more harm
than good”. For every doctor who posts about medicine, there are
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more life coaches, health podcasters and charlatans who spread
quackery: dog dewormer to cure cancer or a coffee enema to
“detox” your system.

The internet is changing health in three important ways. First, it is
persuading people they are sick when they are not. Dr Cohen
analyses the “explosion” of posts about attention-deficit hyperactivity
disorder (ADHD) in recent years. ADHD is typically diagnosed in
childhood, but between 2020 and 2023 there was a 400% increase
in adults seeking diagnoses in Britain.

Online users (including your correspondent) are often targeted by
videos that shine a light on “secret signs” to look out for in
adulthood. Influencers in scrubs ask questions like: “Do you struggle
to finish a book unless it’s something you’re interested in?” (Doesn’t
everyone?) In 2023 an analysis of the most-watched ADHD videos on
TikTok found that less than 50% accurately reflected the symptoms.
But by pathologising ordinary behaviours, videos are more appealing
and likely to go viral, which helps those who are selling ADHD tests
and supplements.

That points to the second change: the internet has created a “wild
west” of medical advertising. In nearly every country apart from
America and New Zealand, it is illegal to push drugs to consumers.
But online, adverts from regions with less regulation reach patients
everywhere. Ads are not always easy to spot, either: some firms
work with “patient influencers” who receive free drugs or payment in
exchange for mentioning the company’s name in their testimonies.

Online content often targets the “worried well”: healthy people who
are anxious about getting sick. It is often said that sex sells in
marketing, but when it comes to health, anxiety does. Videos with
titles like “This Common Food Is Feeding Your Cancer Cells” get
millions of views. Or take testosterone replacement therapy, which
has gone from a niche treatment to one lauded online as a “fountain
of youth” and type of “masculine fulfilment”, used by people like Joe
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Rogan, a podcaster, and Robert F. Kennedy junior, an American
vaccine sceptic-turned-top health official. Some online clinics and
adverts obscure testosterone’s side-effects, which range from awful
(infertility) to awfully ironic (testicles can shrink).

Firms that can offer “quick fixes” to health concerns are in rude
health. Yet such claims are unfounded, Dr Cohen notes, because
medicine “is a science of probabilities rather than certainties” with
no blanket cures that work for everyone.

All this is making doctors’ jobs harder, which is Dr Cohen’s third
point. Many patients turn up to appointments with evidence for their
suspected condition, buttressed by hours of watching influencers’
testimonies online. Some bring along the results of bogus tests and
dodgy scans from small, unregulated companies. Doctors must then
order further screening tests and biopsies to rule out diseases, which
may make patients more anxious and waste everyone’s time and
resources.

“Bad Influence” is a fascinating and richly researched book, and an
excellent guide for anyone who finds himself regularly googling their
symptoms. Yet like an unhelpful doctor, it focuses on what is wrong
without offering many solutions. Dr Cohen spends too many pages
on “the commodification of our health” and too few on how digital
medicine could be used to revolutionise bureaucratic health systems
and improve efficiency.

She is also too uninterested in AI, devoting only a few paragraphs to
LLMs. Admittedly technology has progressed since her book went to
press: LLMs can now diagnose common diseases nearly as well as
physicians and have even outperformed humans on medical exams.
Yet AI also makes it harder to study the negative effects of digital
health care, as conversations are private and impossible for outside
researchers to monitor (unlike the trumpeted endorsements of
influencers). Dr Cohen simply concludes that “We deserve good
influence so we can take better care of ourselves and each other.”
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That seems so obvious that readers may find themselves wanting a
second opinion. ■

For more on the latest books, films, TV shows, albums and
controversies, sign up to Plot Twist, our weekly subscriber-only
newsletter
This article was downloaded by calibre from
https://www.economist.com/culture/2026/02/05/want-to-know-whats-wrong-with-you
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Château Portmanteau

Why a new, playful style of
wine is delighting drinkers
“Blouge” wines, mixing red and white grapes, open up new markets

2月 05, 2026 09:42 上午

IS IT A red wine, or a white? It is both. As its name suggests, Côtes
d’Amourschwihr Pinots, from Christian Binner, a winemaker in the
Alsace region of France, is a blend of two grapes: pinot gris, a white
grape, and pinot noir, a red grape. Served slightly chilled, the
resulting wine is light and refreshing, like a white, but with the
structure and depth of a red.

Mr Binner calls it “blouge” wine—a portmanteau of blanc and rouge.
He is one of many winemakers around the world championing this
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emerging style, which handily helps them respond both to shifting
consumer tastes and to the challenge posed by climate change.

The centre of blouge is France, but winemakers are trying it almost
everywhere wine is made. Boogie Woogie, a blouge from Aubert &
Mathieu, a winery in the Languedoc region, combines grenache noir
with grenache gris. Superbloom, made by Las Jaras Wines in
Sonoma, California, blends white chenin blanc and viognier with red
carignan and grenache noir. Rainbow Juice, from Gentle Folk, a
winery in Adelaide Hills, Australia, brings together red sangiovese
with white pinot gris, gewürztraminer and sauvignon blanc. The
latest example comes from the venerated wine region of Bordeaux.
Jacques Lurton’s “J” cuvée, announced in November, combines
cabernet franc and sauvignon blanc, and claims to “embody the
spirit of blouge: a new, modern and surprising path”.

This blending makes blouge different from rosé, which (despite its
pink colour) is almost always made using only red grapes. Co-
fermentation of red and white grapes is not a new idea. Many
champagnes combine white and red grapes (but with minimal skin
contact for a golden colour); the great syrahs of the Northern Rhone
include some viognier; and the traditional blend for chianti, an
Italian red, includes malvasia bianca. But blouge is breaking new
ground with its style of lighter, fresher wines, often with playful
names to emphasise their novelty and expand their appeal.

This aligns well with changing consumer tastes. Lighter reds and
rosés have been gaining popularity in recent years. But the use of
both red and white grapes gives blouge “a more racy and
approachable profile”, says Sarah Campbell of IWSR, a market-
research firm. It is generally lower in alcohol than red wine and
more versatile than rosé when it comes to food pairing.

Because they often break the strict rules about the grapes that can
be combined in specific regions, blouge wines must use less
prestigious, more generic classifications (such as “Vin de France”).
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Aficionados may sneer, but blouge is aimed at younger, more
adventurous consumers. “They want to drink something new, fun
and easy-going,” says Ms Campbell. Anthony Aubert, of Aubert &
Mathieu, says the industry needs to innovate to attract younger
customers, and “This new category is the perfect answer.” His firm
sold 20,000 bottles of Boogie Woogie in 2025, 40% more than in
2024. It is, he says, “an interesting start for a new segment”.

The blouge approach also provides resilience to climate change.
Higher temperatures and heatwaves cause grapes to accumulate
sugar more quickly, while the ripening of skins and seeds can lag
behind, causing a mismatch. Harvest red grapes early to minimise
sugar and keep alcohol levels down, and you may get bitter, green
tannins. Harvest later, and the tannins will be ripe, but the resulting
wine will have high levels of alcohol (15-16%) and a flabby lack of
acidity. When white and red grapes are combined, however, the
white grapes boost acidity and reduce alcohol levels. Winemakers
can also harvest white and red grapes at different times before
combining them for fermentation, providing added flexibility as the
climate shifts.

Blouge is gaining attention in the wine world, but it is hard to say
how much. Data firms consider it still too niche to track. Moreover,
there is no accepted definition or name for such wines; many
blouge-makers do not use the term, or use it only informally. But
some wine shops and restaurants are starting to recognise “light
red” as a distinct category, says Mr Aubert. That may encourage
more consumers to give blouge a try. ■

For more on the latest books, films, TV shows, albums and
controversies, sign up to Plot Twist, our weekly subscriber-only
newsletter
This article was downloaded by calibre from
https://www.economist.com/culture/2026/02/02/why-a-new-playful-style-of-wine-is-
delighting-drinkers
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Back Story

Fifty years on, the anti-hero
of “Taxi Driver” is eerily
familiar
Today Travis Bickle would find his tribe on the internet

2月 05, 2026 04:18 上午

YES, WE’RE talkin’ to him, or at least about him. Fifty years after
“Taxi Driver” was released in February 1976, Martin Scorsese’s sleazy
masterpiece—a morality tale with a sketchy moral—routinely ranks
among the greatest ever films. It is chiefly revered for two
characterisations: of Travis Bickle, the deranged cabbie-turned-
vigilante played by Robert De Niro, and of New York. One has held
up better than the other.
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Subway crime, berserk prices, rats: today’s New York suffers a range
of urban blights. Watching “Taxi Driver” puts them in perspective.
There was a sanitation strike in the summer of 1975, when the film
was shot, and it shows. Unemployment and the murder rate were
soaring; the population was shrinking. Municipal bankruptcy loomed.

“All the animals come out at night,” Travis says in his noirish voice-
over. His New York is overrun by drunks, druggies, strippers, child
prostitutes and stick-up artists. As with Dostoyevsky’s novels, several
of which share Mr Scorsese’s theme of child abuse, you can’t turn
away, but feel like scrubbing yourself clean when the story ends.
After Travis slays three low-lifes in the gory climax, the camera
surveys the carnage from above, as if passing divine judgment.
Everything was worse in the 1970s, you may conclude—except for
the movies.

On screen, as in reality, New York contains multitudes: it is an abode
of moonstruck lovers and greed-is-good financiers, hustlers and
mafiosi, ghosts and their busters. Yet for many film buffs “Taxi
Driver”, set in a neon-lit cesspit of vice and decay, is the supreme
New York movie. Watch it closely, though, and it is less a portrait of
a place than of Travis’s febrile perception, refracted through his rain-
slicked windscreen and crumbling mind. The shimmery surface of
the metropolis is a mirror. Probably great cities always are.

And the character it reflects is all too contemporary. Travis is a
damaged Vietnam veteran, but his neuroses and contradictions are
familiar in the atomised 21st century. Like lots of would-be moral
reformers down the ages, he is transfixed by what reviles him. He
loathes the Gomorrah of the East Village and Times Square but
hangs out in porno cinemas. “Here’s a man who would not take it
any more,” Travis declares. The “it” is partly himself.

Above all, he’s a loner. The yellow carapace of his taxi is a symbol of
his isolation. It’s as if there is a secret to communicating that no one
has told him. He wants to make friends and court women but

Social Media Pakistan 0342-4938217

https://www.economist.com/books-and-arts/2021/05/08/a-masterful-director-brings-dostoyevskys-characters-to-life
https://www.economist.com/culture/2025/04/24/the-vietnam-war-made-american-culture-bolder-and-more-varied


doesn’t know how. One of the shocks in a film replete with them is a
lateish mention of his parents. Travis has seemed so irredeemably
alone.

As it does for some misfits today, politics offers a jolt of power for
his ego and a sheen of virtue for his rage against “filth and scum”.
The identity of the politician he fixes on hardly matters, nor whether
Travis supports or (as he plots to) assassinates him. Racism and
misogyny are outlets, too. “You’re like the rest of them,” he tells a
woman who bolts when he takes her to see a skin flick. In 2026
Travis would find consolation in alt-right chatboards and incel
forums.

In the end, he seeks redemption in violence. His most loving
relationship is an all-American romance with his guns. He buffs his
scarred torso for action like an acolyte of the body-conscious
manosphere, dressing for his rampage as if for the wedding he can
never have. As for too many mass shooters of the past 50 years,
murder seems his only means to get the world’s attention.

The cosmic joke is that it does. In Mr De Niro’s coruscating
performance, Travis’s anguish appeals to viewers’ sympathies while
his prejudice and bloodlust repel them. Just as his killing spree
finally forfeits them, society takes him at his own estimation: his is
the righteous kind of violence, the press decides, and Travis is a
hero. Posterity has made a similar mistake with “Taxi Driver”,
replacing alarm with admiration. “You talkin’ to me?” is an immortal
line, parroted as a slogan of macho bristle. In fact, it is spoken by a
psychotic to his own reflection in a slumland bedsit.

As they gawk at skyscrapers, hail yellow cabs like Travis’s or watch
steam rise from manhole covers, outsiders in New York often feel
they’re in a movie. So does Travis. He thinks his is a Western or
gangster film, but in a way his genre is horror. At least as much now
as in 1976, he embodies something real and close that you may
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prefer not to see. “Well I’m the only one here,” he tells the mirror in
that famous riff. He is still here—and he is far from the only one. ■

For more on the latest books, films, TV shows, albums and
controversies, sign up to Plot Twist, our weekly subscriber-only
newsletter
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The pen and the sword

A rockstar-turned-fighter
offers a lens on fame in
Ukraine
Serhiy Zhadan shows how poetry and patriotism have popular
appeal

2月 05, 2026 04:18 上午

Ready for Ukraine’s next chapter

Arabesques. By Serhiy Zhadan. Translated by Isaac Stackhouse
Wheeler. Yale University Press; 120 pages; $18 and £12.99

SERHIY ZHADAN (pictured) is not your average soldier. He is a poet,
novelist and rockstar, who is used to performing in front of crowds of
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thousands. Anyone who claims poetry is dead has not been to his
readings: some 4,000 people at a time have attended them in Kyiv.
After Russia’s invasion in 2022, Mr Zhadan tried to help—evacuating
children, securing medicine—but felt he could still do more. In 2024
he enlisted in the National Guard, joining a much feted brigade
known as “Khartiia”. That cemented Mr Zhadan’s status as one of
Ukraine’s most popular cultural figures, who embodies how the
literary sphere has adapted to life at war.

Mr Zhadan, who is 51, came of age as the Soviet Union collapsed
and Ukraine gained independence. His works capture the experience
of this transitional generation, full of rough-and-ready characters
confronting social upheaval, political revolution and economic
hardship. His anarchic persona and promotion of Ukrainian culture
have endeared him to a younger audience reckoning with Russian
aggression. So, too, has his moonlighting as a frontman for “Zhadan
i sobaky” (“Zhadan and the Dogs”), a popular ska-punk band.

His cult status reflects modern literary celebrity with a Ukrainian
twist. In a country where supporting the armed forces is both
essential and existential, Mr Zhadan uses social media expertly to
spread his art and activism. He posts poems, clips from gigs and
musings about intelligence networks on Facebook, Instagram and
TikTok. Tapping into the growing popularity of video podcasts and
hoping to boost the profile of his brigade, he set up Radio Khartiia, a
website that hosts discussions on military life and Ukrainian culture.
Mr Zhadan’s interviewees have included Kyrylo Budanov, Ukraine’s
former spy boss, and Ai Weiwei, a Chinese artist.

But Mr Zhadan also celebrates the everyman. “Arabesques”, a
collection of his short stories, will be published in English in
February. It elegantly describes ordinary people enduring war and
offers a poignant portrait of Kharkiv, his home town, which is only
some 40km from Russia. His characters are civilians carrying on in
eerily empty neighbourhoods, volunteers driving aid to forgotten
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villages and soldiers struggling to reconcile their lives at war with
those they left behind.

Mr Zhadan does not describe any fighting, but the war permeates
his pages and prose. Much is left unsaid: the dialogue is spare, the
description of inner thoughts more detailed. The central theme of
“Arabesques” is the fragility of intimacy and the struggle to protect it
during war. That is true among husbands and wives, parents and
children and old school friends who barely recognise each other
because of the trauma of fighting. Many aspects of everyday life lose
their significance at war, Mr Zhadan tells The Economist, but
relationships become even more intensely important. The war has
left Ukrainians highly sensitive, “as if we’ve been bared of our skin”,
he says. 

The story collection points to the evolving nature of Ukrainian war
writing. After the shock of the invasion, many Ukrainians turned to
literature to cope with, and sometimes escape, reality. The number
of bookshops rose rapidly: readers were drawn to poetry and non-
fiction, which gave an immediate account of the war. Authors who
volunteered as soldiers have gained prominence. Some, such as
Maksym Kryvtsov, a poet turned machine-gunner, were killed in
action.

Ukrainian publishers consider it essential to continue to support war
literature, says Yuliya Orlova, boss of Vivat, one of the country’s
biggest publishing houses, which has published more than 50 war-
related titles since 2022. Mr Zhadan concedes that both creating and
appreciating writing about war can be exhausting. When the
invasion ends, he thinks Ukrainian readers may well seek out more
lightness in their books. But for now, the fighting rages—and Mr
Zhadan’s tales give the world a sense of the toll. ■

For more on the latest books, films, TV shows, albums and
controversies, sign up to Plot Twist, our weekly subscriber-only
newsletter

Social Media Pakistan 0342-4938217

https://www.economist.com/culture/2026/01/13/how-well-do-you-know-the-person-lying-next-to-you-in-bed
https://www.economist.com/culture/2022/11/23/introducing-plot-twist-our-new-culture-newsletter


This article was downloaded by calibre from
https://www.economist.com/culture/2026/02/05/a-rockstar-turned-fighter-offers-a-
lens-on-fame-in-ukraine

| 章节菜单 | 主菜单 |

Social Media Pakistan 0342-4938217

https://www.economist.com/culture/2026/02/05/a-rockstar-turned-fighter-offers-a-lens-on-fame-in-ukraine
https://www.economist.com/culture/2026/02/05/a-rockstar-turned-fighter-offers-a-lens-on-fame-in-ukraine


| 下一项 | 章节菜单 | 主菜单 | 上一项 |

Body check

The hit TV show that no one
saw coming
How a Canadian hockey drama, “Heated Rivalry”, has inflamed the
hearts of viewers

2月 05, 2026 04:17 上午 | NEW YORK

LEADING UP TO the opening ceremony of the Winter Olympics on
February 6th, two actors served as torchbearers. They were perfect
for the assignment. The ice-hockey playing stars of “Heated Rivalry”,
a gay drama showcasing rivalry on the ice and revelry in the
bedroom, have already brought fire into the lives of millions of
viewers. Jimmy Fallon, a comedian who interviewed Hudson
Williams, one of the actors, compared female fans’ reaction to him to
that of famous musicians such as Harry Styles.
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“Heated Rivalry” first debuted on Crave, a Canadian streaming
network, in late November and has since become its most-viewed
original series ever. It is the second-most “in-demand” TV show
globally, according to Parrot Analytics, a data firm, popular in
America, Australia and the Philippines. Even in Russia, which has
repressive anti-gay laws, it is an underground sensation—currently
the highest-rated TV show of all time on Kinopoisk, the country’s
leading film database.

No one in Hollywood expected this. When Jacob Tierney, a Canadian
director and producer, asked Rachel Reid, a romance novelist, about
adapting her book, no big American studios were interested. Ms
Reid, a mother in Nova Scotia, had started writing “out of boredom”
while raising small children; her readers, overwhelmingly straight
women, were rather fond of what one review tactfully called “loads
(and loads, literally) of sizzling hot hate sex”.

So are viewers, apparently. The show now averages 8m American
viewers per episode. A third of them rewatch episodes; 15% have
watched five times or more. Professional hockey is even seeing a
“Heated Rivalry” effect. On StubHub, a ticket resale platform, hockey
ticket sales have surged 40% since the show’s debut in America.

In Asia shows about men loving other men have long been popular
among women. It is a newer phenomenon on screen in the West. In
book publishing male-male romance has become one of the fastest-
growing romance subgenres. Whether on the ice or in the bedroom,
women love cheering on characters as they score.■

For more on the latest books, films, TV shows, albums and
controversies, sign up to Plot Twist, our weekly subscriber-only
newsletter
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Of doom and gloom

Should globalists give up?
A riveting and depressing argument tackled in a new book, “The
Doom Loop”

2月 05, 2026 06:13 上午

The Doom Loop. By Eswar Prasad. Basic Venture; 368 pages; $32.
Hurst; £22

INVESTORS HAVE sent gold, their traditional hedge against
pandemonium, on a roller-coaster ride. In European capitals officials
are pondering how to fight a trade war with America. Farther east,
actual war rages between Russia and Ukraine. Multilateral
institutions like the UN and World Trade Organisation, which exist to
prevent such conflicts, seem powerless. Even paragons of
international integration seem to have given up on it. “We are in the
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midst of a rupture,” said Mark Carney, Canada’s prime minister and
the globalist’s globalist, at globalism’s recent annual jamboree in
Davos.

This is a good moment, then, to step back and ask why things fall
apart. In “The Doom Loop”, Eswar Prasad, a professor of economics
at Cornell University, offers a sobering answer. His book contends
that changes to the balance of power between countries—the rise of
China and India, the waning dominance of the West—have
transformed the world economy into an engine for disorder. Once,
this reconfiguration might have offered “opportunities for greater
stability”, with countries choosing to “deploy their power in
constructive ways for fear of losing influence”. But instead “the
feedback loop between economics, domestic politics and geopolitics
is spiralling out of control and becoming destructive on every front.”

The idea that a shifting balance of power can cause trouble is hardly
new. In the fifth century BC Thucydides, a Greek historian, wrote
that the Peloponnesian war had been made “inevitable” by “the rise
of Athens and the fear that this instilled in Sparta”. In a much-read
essay (published in 2015) and book (2017), Graham Allison of
Harvard University considered whether this “Thucydides trap” might
spark a war between America and China. He identified 16 instances
over the past half-millennium in which a rising power had come to
rival a ruling one, noting that 12 ended in war.

Mr Prasad’s book is compelling because he takes things several steps
further. As well as rising powers fuelling disorder, he thinks the
world’s economic and political systems are amplifying this effect, and
sets out how in some detail. The argument is all the more striking
coming from a writer who is an authority on financial globalisation
and former head of the IMF’s China division. Like Mr Carney, he
belongs to the tribe that once cheered international integration as a
spur to peace and prosperity. Now he thinks the system has
mutated.
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Take cross-border flows of trade and capital, which globalisation
transformed from trickles to floods. In theory, these ought to have
improved relations between rival powers. American firms investing in
China, after all, do not want their returns interrupted by diplomatic
spats, so will lobby their government accordingly. In practice, as
politicians have rattled their sabres, American companies have
retreated from China, and flows of trade and capital have begun to
reorient along geopolitical lines.

This does not only blunt business leaders’ incentives to promote
cordial international relations. If they benefit from government
subsidies to build at home rather than abroad, or from tariffs
shielding them from foreign competition, they have new incentives:
to encourage discord that might prompt more subsidies and tariffs.

The book outlines several other “doom loops” lurking in various parts
of the world economy. The race to replace the dollar as the global
reserve currency (or reduce its potency) has led to “an increasingly
fragmented second tier” of alternatives, such as the euro, yen and
yuan, argues Mr Prasad. The erosion of norms, and of the
effectiveness of the multilateral institutions supposed to enforce
them, could be worsened by rival institutions led by China. The
choices for middle powers caught between America and China, such
as India, “vary only in their degree of bleakness”. The transactional
behaviour this encourages is hardly conducive to stable alliances.

Underlying all this is an intriguing argument for an economist to
make: that competition, normally thought to promote far better
outcomes than unchecked monopolies in industries such as
technology and health care, instead promotes chaos when applied to
geopolitics. Warlords have known that since before Thucydides’s
time. The uncomfortable thing today is that, as Mr Prasad writes, the
idea that sharing power among many is beneficial “is the animating
force behind the democratic principles the West holds dear”.

Ready for some good news
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Understandably, therefore, the book’s weakness is that all the talk of
doom makes for a lot of gloom. In other words, “The Doom Loop” is
a thoroughly depressing read. Towards the end, Mr Prasad gamely
attempts some suggestions for how to dismantle the doom loops.
They are mostly far-fetched and rosy ideas, including America and
China ceasing to distort trade, governments trusting each other
more and the IMF treating strong countries as harshly as weak ones.

The author is right that a world would be more stable in which
institutions had rebuilt their credibility and governments were honest
with citizens about the trade-offs their policies entail. But how
realistic does that sound to you? ■

For more on the latest books, films, TV shows, albums and
controversies, sign up to Plot Twist, our weekly subscriber-only
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Georges Borchardt made a life
from a love of reading
The literary agent died on January 18th, aged 97
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AFTER THE war, he and his oldest sister tried to reclaim their family’s
apartment in the Trocadéro section of Paris. They had, after all,
never sold it. They had simply fled. The boyfriend of his sister’s
friend warned them ahead of the Vélodrome d’Hiver roundup, during
which French police arrested 13,000 men, women and children for
the crime of being Jewish. Most of them would end up being sent to
Auschwitz.
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Heeding the warning, 14-year-old Georges, along with his mother
and two older sisters, hid briefly in Paris before making their way
south to Chalon-sur-Saône, where Georges crossed out of Nazi-
occupied France with a group of French schoolchildren. From there
they went to Nice. After the French militia arrested his mother, he
feared they would be next, so they fled again—his sisters to a
remote hilltop village, and Georges to Aix-en-Provence, where he
attended lycée, unofficially and using a pseudonym (Borchard, after
a pianist and composer whose productivity during the occupation
made the name seem safe).

When they made their way back to Paris, they found the apartment
empty. Georges’s stamp collection was gone, as were his books—his
beloved books. For Christmas, he used to ask his parents either for a
new book, or to have a favourite one bound. He loved selecting the
end papers and leather binding, loved books not just for their
content, but as objets d’art. At school he excelled at memorising and
reciting scenes from Racine and Molière; on his own, he devoured
Walter Scott and James Fenimore Cooper, Proust and Gide. Various
people had lived in the apartment, and in wartime unattended
objects have a way of wandering off. Paper was scarce; books were
valuable.

But being in the empty apartment was unpleasant, and his sisters
wanted to emigrate to America. Georges had tried law school, and
hated it. They had no family left except each other. His parents were
German Jews who left Berlin after Hitler came to power, hoping that
Paris would be safe—which it was, until it wasn’t. Their father, a
record-company executive, had died of cancer shortly before Jews in
Paris had to start wearing the yellow star. His mother, like so many
others, died in Auschwitz.

And so at 19, without connections and speaking schoolboy English,
Georges turned up in New York, unsure of what he wanted or was
able to do. He put a pair of employment-seeking ads in the New
York Times, and received one letter for each of them, both from the
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same person: Marion Saunders, who ran a literary agency that
represented French authors, and had recently sold American rights
to “The Stranger,” by a then-obscure Albert Camus, for $350. She
hired him, and he did what countless other ambitious young literati
seeking a career in publishing have done: filing, bookkeeping and
errand-running while reading manuscripts and hunting for
overlooked gems.

In 1953 he thought he found one in a middle-aged Irishman who
was writing novels and plays in French. Editors did not share his
enthusiasm: “Pale imitation of Joyce”. “Unreadable”. But he
persisted, and eventually Barney Rosset at Grove Press—which
would go on to publish “Lady Chatterley’s Lover”, “Tropic of Cancer”
and other avant-garde, controversial works—offered $1,000 for
“Waiting for Godot”, “Malloy” and “Malone Dies”. Samuel Beckett
won the Nobel prize in literature 16 years later.

Later that decade he championed another future Nobel laureate—a
Romanian-Jewish journalist who had written a memoir of his time in
Auschwitz, published first in Yiddish, and then two years later in
French. In his cover letter to publishers, Georges said he felt “more
strongly about [this book] than any other I ever sent you”. Still, 15
of them rejected the book. It was too soon; nobody wanted to hear
or talk about the Holocaust. “He will never find an audience in this
country,” wrote Blanche Knopf, co-founder of one of New York’s most
illustrious publishing houses.

She was wrong, but it took some time. Georges sold the rights to
Elie Wiesel’s “Night” for $250, conditional on finding a British
publisher to share translation costs. Its first print run, just 3,000
copies, took three years to sell. By 2018 it was selling that many
copies each week. Wiesel won his Nobel, for peace, in 1986.

In 1967 Georges and his American wife Anne—whom Philip Roth
remembered as “the most beautiful girl in Newark”—started their
own agency. The work suited him. It required judgment, taste and a
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degree of arrogance: just as writers must believe they have
something to say that nobody has said before, agents must believe
they can recognise this ability before, and better than, anyone else.
His client list steadily grew. He eschewed smash-and-grab bestsellers
and genre fiction, preferring the sorts of novelists, critics and
historians whose books won highbrow prizes.

Talking made up a lot of the job, and he was good at it, with his wry
humour and the French inflections he never quite lost. He could
negotiate fiercely, though he was reserved and polite, with, as one
author recalled, a “formality that was a kind of courtesy”, and
seemed to come from a bygone age. He extended it to everyone: on
Port-Cros, the southern French island where he and Anne had
vacationed since the 1950s, he would precede his granddaughters
down a favourite walking path, brandishing a long stick to clear
away the spider webs they disliked touching.

He grew distressed at the turn America was taking, especially the
rudeness that pervaded public life. He was dismayed by publishers’
short-term thinking that prized instant smash hits over the sorts of
books that would sell steadily for decades. He had enough stories to
fill a memoir, but he demurred: he was a reader to the end, and
preferred helping writers to being one. Asked what he looked for in a
piece of writing, he responded simply, “I just want to fall in love with
it…You don’t know until you’ve found it, but when you find it, you
know.” ■
This article was downloaded by calibre from
https://www.economist.com/obituary/2026/02/05/georges-borchardt-made-a-life-from-a-
love-of-reading
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